
 
 

This March edition newsletter, focuses on on how travellers' desire for 
experiential travel creates a need for new offerings and what local tourism 
partners can do to meet this demand. 

 

What's Inside 

• RTO 9 2024 Tourism Summit dates announced 
• Experiential Travel is on the Surge 
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Plus opportunities, workforce development, events and media spotlights 

 

 

SAVE the DATES - RTO 9 Tourism Summit 
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https://ko278.keap-link006.com/v2/click/0aa7af8b61b87764e5ee77bdf24aedf5/eJyNUMtugzAQ_BefcW3johJuURRFiDSHqj1XFiyKBRhrvaCiiH-vk1TtpZV63XnszFwYgTOOyoYVrBvTp5wlDKG23oKj3ejI1DdQpZnWWcJ667oDjpNnxeU37Td-vepMP8qE0eIhUl5ftruqPB3ej-WpilRvMP74j0--2agfn_3ztjyydf3TGAZL-zl6B1YQTnBt1NjYit6wj_wzkQ-FEKGzLT3U4yBSmWqhpNBKEJoZeg4fHjBuUEPg1vEGBuMaHiacYeFjy1UupeR3MmDgCDOYPnCP0ALedCJGMd6Da752rGC5B1o_AW6Iets=
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This year's summit will be a two day affair! 

Join RTO 9 at the newly renovated DoubleTree by Hilton (formerly the 
Ambassador Hotel) in Kingston, Ontario for our 2-day SEe ON Summit 
experience: 

• Day One – Annual Tourism Summit: Thursday, September 12, 2024 
• Day Two – Sustainable Tourism Summit: Friday, September 13 , 2024 

Both days will be packed with incredible speakers, forward thinking ideas and 
inspiration to spark creativity and help Envision Tourism Growth in South 
Eastern Ontario. Join us in the evening of September 12th for a networking 

https://ko278.keap-link006.com/v2/click/aeea495ebbd7ff6962cb09189fc7d1b7/eJyNkEFrwzAMhf-Ldo2bucFbmlsppYR0PYztPLxENKKNbWx5IZT897nb6GmD3YTe0_d4ugCj0YbrDio42eVjCRl4bMkRGt5Yw7r9EuVSFYXK4EzmtPM2Oqguv93e9Ou2UFI-ZMCTw2R5eV5vmvqwe9vXhyZZnfYp4z-ccrWS9zfO9mld72Ge_wTjQLz9SOwAFfuI10YdpVb86s_J3zO7UOX5OI4L9oh9PB7RL1o75GOvWVAQaR6iIZ7Euw7YCbbRUxiEkqVUSt21xJrJGiFTnnYOTffzrAan79T5E4xwchQ=


reception for attendees of the SEe ON Summit, generously hosted by Tourism 
Kingston and the Kingston Accommodation Partners. 

Registration links coming soon! 

View highlights for our 2023 Summit. 

 

 
 

Experiential Travel is on the Surge 

A key trend shaping the future of travel is the burgeoning demand for 
experiential travel. This shift towards experience-driven travel is characterized 
by a growing interest in cultural activities, unique adventures, and slow, 
purposeful travel, reflecting a desire for meaningful engagement rather than 
mere observation. 

The demand for experiential travel is influencing the hospitality sector, with 
luxury and mid-market hotels alike finding opportunities in offering localized, 
unique experiences. The trend is particularly pronounced in urban and boutique 
hotels, which are thriving by embedding local culture into their offerings. Moving 
forward, partnerships between hotels and experience providers are anticipated 
to become more prevalent, as travellers prioritize authentic experiences over 
traditional luxury accommodations, marking a transformative shift in the travel 
and hospitality landscape. 

 

READ MORE  
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https://ko278.keap-link006.com/v2/click/77bf9e8ac476dd8c68f86b2c8d6835f8/eJyNUEFuwjAQ_MueY0wS0obcEEIoCnCo2nPlJguxYryWs0FFKH-vUypOrdTbamd2ZmduwGiV5bKBAjpKnnOIwGOtnUbLa7Ks6m8wTrI0zSIw2nZbT4OD4vbb7QOftmkW508R8NVhoLy-rNZVedi-78pDFahO-eDxH518uYznD53NflXuYBz_FMaz5s0laPdQsB9wStTokIrfvAn8ltn1hZTeqJOhD2VmNZ0lWqltr08t95IGNkSdOJIXyTxZCG5ReN2jULa5D3QU-OnQTz1pZQR7dUET3JVzaJuf6iq83n8YvwD4iHfm
https://ko278.keap-link006.com/v2/click/302b907c621d0b222ef47ddfbe43daec/eJyNUEFqwzAQ_IvOVhXbNXV8CyEE4zSH0p6Lam9iYUUrVuvQEPz3yk3JqYXelp3ZmZ25CganHdedqMSA2VMpEkHQGm_A8Rod6_YbTLMiz4tEWOOGLeHoRXX97faOz9u8SMsyEXzxECmvL6t1U--377t630Sq1xQ9_qNTLpfp4q6zeV7VOzFNfwrDyfDmHLWDqJhGmBN1JqbiN7KR3zP7UClFVh8tfmj70OJJgVPGBXPsOSgc2SIO8oAks0X2KLkHSSaA1K67DXiQ8OmB5p6MtpJJn8FGd-09uO6nugYutx-mL_qYd-g=


 
 

Travel Experiences in Demand 

A comprehensive survey by Skyscanner involving 18,000 travellers across 15 
markets reveals a significant trend for 2024: the increasing importance of 
experiences such as culinary exploration, concerts, art, and outdoor activities in 
shaping travel decisions. This shift emphasizes the need for travel marketing to 
pivot from traditional product-centric strategies to those highlighting unique 
experiences. 

According to Skift, destinations marketing unique experiences stand to gain 
substantially in the travel recovery landscape. The overarching message for 
2024 is that travel choices are increasingly experience-led, moving away from 
the "revenge travel" trend to more deliberate, purpose-driven journeys. Whether 
it's "gig trippers" attending concerts, food enthusiasts delving into local cuisines, 
or art lovers exploring museums and landmarks, the preference for immersive 
experiences is clear. This shift challenges marketers to realign their focus 
toward showcasing the unique experiences that destinations offer, potentially 
reshaping the travel industry's approach to engaging modern travellers. 

 

READ MORE  

 

 

 

https://ko278.keap-link006.com/v2/click/6d9b0571ae53a6ae38872bdd4ff10915/eJyNj00LgkAURf_LW4uWZqk7ERGxXEStY9AHDerMML4SEf970weuCtq-e-553AkIBROU1xBBI91dABZorLjiKCiRglj1Cteu73m-BS0XTablTUE0fesu-fPq-e52YwGNCg1yOsZJkZfZZZ-XhUEV0-bHP54gDNerxZMe4nwP8_xTjB2n9G7cPUSkb_hcVHOzis66NfyVSPWR4wzDYPfN2FdMCNR2JTvHtJlSKOrP9ALHt2N-APCmYHU=
https://ko278.keap-link006.com/v2/click/798913dc89640d8d64c850ec805c5d5c/eJyNj8EKgkAURf_lrSVT0XR2IiKD5iJqHaITDerMMD4DEf-9scJVQdt37zmPOwMyUQmkDRBopXsIwQLNaq44E5hIgVX9Ch3X9zzfgo6LNtNyVEDmb-yWr1fPd4PAApwUM5XzKU5yWmbXgpa5qapKmx__eMIocvabJz3GtIBl-SlmPcf0YdwDENQjWxc13KzCi-5M_46oBmLbQ8tvuKtlbxuoUoqJ5rM4Z9MbXZ6N61zE
https://ko278.keap-link006.com/v2/click/fba840731c763d9a2a29561e8a7c0b45/eJyNUE1rg0AQ_S97drsfIlVvIYQgpjmU9lwWHemirsvsKJXgf-8mKTm10Ou8j3nvXRiBM46qlpWsn_RzzhKG0FhvwdF-cmSaG6h0lqZZwgbr-iNOs2fl5TftA79e00wVOmG0eoiUt9fdvq7Ox49Tda4j1RuMP_7jkxeFkg-fw8uuOrFt-9MYRkuHJXoHVhLOcG3U2tiK3nGI_E8iH0ohQm87emqmUWipU6GkSJUgNAsMHL48YNyggcCt4y2MxrU8zLjAyqeOq1xKye9kwMARFjBD4B6hA7zpRIxivAfX_uxYw3oPtH0Dc_J64A==
https://ko278.keap-link006.com/v2/click/f5f8d0d97ca1a1dc1661ec68b6515ce0/eJyNUE1rhDAQ_S85myYxSNXbsiyLuN1Dac8l6EiDGsNklMrif292t7SXFnqd9zHvvQsjcMZR1bKS9VP6mLOEITTWW3C0nxyZ5gaqNNM6S9hgXX_EafasvPym_cavV52pQiaMVg-R8vK829fV-fh2qs51pHqD8cd_fPKiUD8-h6dddWLb9qcxjJYOS_QOrCSc4dqotbEVveIQ-e9EPpRChN529NBMo0hlqoWSQitBaBYYOHx4wLhBA4Fbx1sYjWt5mHGBlU8dV7mUkt_JgIEjLGCGwD1CB3jTiRjFeA-u_dqxhvUeaPsEcch63g==


Market Insights 
 

 
 

Booking.com’s 2024 Travel Predictions 

Booking.com recently released their 2024 travel predictions (February 15, 
2024), drawn from a global study involving 27,000 travellers from 33 countries, 
reveal a transformative outlook on travel. Here's a summary of the key insights: 

• Transformation Through Travel: A significant 68% of travellers feel 
they become their best selves while exploring new places. With the 
anonymity that travel offers, many enjoy crafting fictional stories or 
embodying their "main character energy," showing a desire for adventure 
and self-reinvention. 

• Retreats and Water-centric Getaways: Over a third of travellers (36%) 
are drawn to vacations by the water, finding relaxation and solace by the 
sea or lake. Interest in specialized retreats, including health, psychedelic, 
and sleep-focused retreats, indicates a growing desire for wellness and 
self-discovery. 

• Embracing the Unknown: More than half of the travellers (52%) are 
intrigued by the idea of mystery trips, where the destination is a surprise. 
This trend towards spontaneity and adventure is further supported by a 
preference for off-the-beaten-path experiences and travel without rigid 
plans. 

https://ko278.keap-link006.com/v2/click/92b3e5d5e0b58b71cdc5457c627ba3a0/eJyNj8EKgkAURf_lrUVTsdRdiMiguYhah-lQgzozjM9ExH9vrHBV0Pbdc8_jToCUFxxJBSHUwtn5YICiJZOMcowEx6J8hbbjua5nQMN4nSjRSwinb901X66u52x9A3CUVCOn4z5KSZ5cMpKnGpWF0j_-8fhBYG9WT3zYkwzm-aeYtgzjh3Z3EKLq6bKoYnoVnlWj-Tui7ELLGobBvApRM34zS9FaulpISXn12Z3S8S2Yn8qXXyE=
https://ko278.keap-link006.com/v2/click/47f743827c631da97bf1e4683802d0a6/eJyNkEELgkAQhf_LnEVTs9KbRIRoHaLOsa1LLeruso5JhP-9saJTQaeBeW--NzN3QKGYwqyEBCodzBfggBVcGikULrVCxp-iH0RhGDlQS1Wtre4MJPdvsx997IaRH88cwJsRZNnv0mWebdfHItvmZDXMUsY_nEUc-5MPZ7VJswKG4SdYNBJXV2K3kKDtxHhRKekqPNia_BdE0yae1_e9e9K6kursct143EPaqGypsKuozTjFUWrVBpNg6l6wqYnOjCHT-zW5uL0yhgfL_mxP


• Culinary Adventures: A strong majority (78%) of travellers seek fresh 
culinary experiences, with half planning trips around specific dining spots. 
The integration of technology and innovative plant-based dining options 
highlights a futuristic approach to food tourism. 

• Deepening Connections: Travel in 2024 aims to enhance relationships, 
with solo travel and matchmaking trips gaining popularity. This reflects a 
broader trend towards personal growth, healing, and the exploration of 
new connections. 

• Affordable Luxury: Travellers are finding creative ways to enjoy luxury 
experiences without overspending, such as traveling during off-peak 
times, borrowing designer items, and prioritizing spending on 
accommodations and transport upgrades. 

• Sustainability and Authenticity: Over half of the travellers seek 
sustainable accommodation options, emphasizing the importance of eco-
friendly practices and authentic local experiences in less-traveled areas. 

 

READ Travel Predictions 2024  

 

 

 

 
 

Business Intelligence Survey Report 
 

https://ko278.keap-link006.com/v2/click/26e579f4c7424ee72a000f4f268424ff/eJyNkEELgkAQhf_LnEVTk9JbSIRYHaLOsa1LLurusk6JiP-9saJTQaeBeW--NzMDoFBMYVZAApUOFktwwAoujRQKU62Q8afoB1EYRg7UUlUbq28GkuHb7EefumHkx3MHsDeCLMfDKs2z_ea8zfY5WQ2zlPEPZxnH_uzDWe9W2RbG8SdYNBLXd2K3kKC9iemiQtJVeLI1-UtE0yae13Wde9G6kurqct143EPaqGipsLuozTTFUWrVBrNg7pbY1ERnxpDp_Zpc9K-M8QHKLmxN
https://ko278.keap-link006.com/v2/click/c8d2e781ed81b98593f7ad28b0e2c5f8/eJyNUEFuwjAQ_IvPSQ2JIiA3hBCKQjlU7bkyyQJWHNtar0ERyt-7KVV7aaUed2Z2dmbvgsAqS1UrStG5bLEUiUBotNdgaeMsqeaTnGdFnheJMNp2O3TRi_L-2-43P6F5kc1miaDBA0teX9abujrs3vfVoWapV8g3_uOzXK3mPz7b53W1F-P4pzH0mrZX9g6iJIwwNWo1t6I3NKy_EPlQSkkuog79BZ8aJY068pj2CjugVNuTw16RdlYieIcU5M1hx2gDaSBUBOdBHmPQFkJgPYEx-gx2oiNeYUgfe5IDKe_Btl_frGF4xBo_AOjOgX8=


Tourism HR Canada released its latest Business Intelligence Survey Report 
(January 2024). In total, 300 businesses were interviewed by telephone survey. 
Here are some key highlights: 

• Of those interviewed, 38% of businesses represent the Accommodations 
industry, 35% Recreation and Entertainment, 9% the Transportation 
industry, 9% Travel Services, and 7% Food and Beverage Services. The 
majority (83%) of businesses are open with no limitations or restrictions. 

• Less than a quarter of the businesses (9%) did not have paid employees, 
while more than half had a small staff of 1 to 19 employees (57%). Most 
businesses operated throughout the year, with a preference for seasonal 
operation in the summer months. 

• Close to thirds (62%) are owner-operator businesses, and 70% report 
being in operation for over 20 years. 53% of businesses indicate having 
an annual gross revenue of less than $500,000. One-third (32%) indicate 
they operate in a small population center, and 29% indicate operating in a 
rural or remote region. 

• Just over two in five (41%) businesses interviewed currently have job 
vacancies. 

• Most businesses (59%) reported difficulties in recruiting qualified and 
reliable employees, with the effect being strongest in transportation, 
accommodations, and food and beverage services. Difficulties with 
retention were less pronounced, with only 38% of businesses noting this 
as an operational and staffing concern. 

• Improved compensation packages (57%) were the most commonly 
reported retention strategy, followed by increased flexibility offered to 
workers (26%) and creating a healthier culture of work-life balance (22%). 

 

READ MORE  
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Skift Megatrends 2024 

Leading travel news site Skift has recently released their annual tourism 
Megatrends – this being their 12th edition. The report offers a wide-ranging set 
of topics hoping to guide tourism businesses in smarter ways for 2024 and 
beyond. These are the 15 trends to watch out: 

1. The Ozempic Era Will Force the Travel Industry to Adapt: If travel 
companies are not thinking about the impact of GLP-1s on their bottom line yet 
– in 2024 they will. 

2. Your IV Is Ready, Sir: Gone are the days when luxury meant high-end 
lotions and beauty treatments. Hotels are embracing “extreme wellness,” which 
marries sleep, performance, and nutrition. 

3. Executives, Meet Your New Intern: Artificial Intelligence: Organizational 
shifts prompted by AI are already happening. It’s only a matter of time before it 
leads to job cuts. 

4. ‘Made In Dubai’ is the Next Global Brand: Dubai has tried and failed to set 
up its darling hotels in global hubs. But things are different now: The city has 
boomed since the pandemic, and investors overseas are now reading its 
success story. Introducing “Brand Dubai,” coming to a city near you. 

https://ko278.keap-link006.com/v2/click/99ccd0f03ef61430833ccf0f8ba99778/eJyNj00LgkAURf_LW0t-YensREQGzUXUOkQnGtSZYXwGIv73xgpXBW3fvec87gzIRCWQNkCgld4hBAs0q7niTGAiBVb1K3S9wPcDCzou2kzLUQGZv7Fbvl79wHP2FuCkmKmcT3GS0zK7FrTMTVVV2vz4xxNGketsnvQY0wKW5aeY9RzTh3EPQFCPbF3UcLMKL7oz_TuiGohtDy2_4a6WvW2gSikmms_inE1vdHkCiWtcvg==
https://ko278.keap-link006.com/v2/click/7b3df27a5f576e825f8eda73355fcfe9/eJyNkE8PgjAMxb9Lz-hwSBRuxBhCUA5Gz2aBqQuwLaOaGMJ3t_4JJ008tu_11772gFILjVkFMdSGL5bggZOlskpqXBmNonyJMx4GQehBo3SdOnO1EPffZkf92Q1C7s89wLuVZNnvklWeFelxkxU5Wa1wtOMfzjKKZv7IWW-TbAPD8BMsW4XrG7E7iNFd5TNRpSgVHlxD_gui7WLGulqdcFqalrXyLJCuqboJ9_mcEURYS_XnA7m8v1HDA3o9Ygo=


5. Is the World Ready to Meet the Indian Middle Class?: India’s middle class 
is a powerhouse in the travel game. Young, cash in hand, and with a taste for 
diverse experiences, they’re shaping the future of travel. 

6. There Will be a Short Term Rental Boom in the Middle East: The Middle 
East’s lofty tourism goals mean a re-think in accommodations. Luxury hotels 
won’t be enough. 

7. Junk Fees Get Tossed: Consumer advocates have pressured the travel 
industry over junk fees for years. But new rules and laws make this time feel 
different. 

8. Humanity’s Faustian Climate Bargain Comes Due: Traditional travel 
seasons are changing faster than a melting snowcap, and tour operators are 
leading the way in adapting to extreme weather. 

9. How Hotels Will Seduce the Middle Class Traveler: Luxury is fun, and 
lifestyle properties are hip. Yet mid-market brands that serve middle-class 
travelers, a rising group, are the biggest opportunity for major hotel groups. 

10. Supply Chain Nightmares Will Haunt the Airlines: Planes, engines, pilots: 
There’s a shortage of just about everything and it’s going to hold back the 
aviation industry. 

11. Robotics vs. Demographics: The Big Battle To Come: As the world ages 
more, the travel industry will be forced to adopt AI tech in their operations. 

12. How Travel Can Fix the World’s Loneliness Crisis: Amid the loneliness 
crisis, people are looking to the travel industry to help them meet new people 
and build lasting connections. 

 

Read More  
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Tourism SkillsNet Ontario: Workforce Issues, 
Opportunities & Impact: January 2024 

 

TIAO and OTEC’s recent inaugural “Tourism SkillsNet Ontario: Workforce 
Issues, Opportunities & Impact” report, published January 2024, outlines the 
state and future projections of Ontario's tourism and hospitality industry. Key 
insights include: 

• Tourism contributes significantly to Ontario's economy, with revenues 
expected to surpass pre-pandemic levels and reach over $92 billion by 
2025. 

• Employment in the sector is projected to grow to over 742,000 jobs by 
2025. 

• Challenges such as inflation, rising business costs, and staffing gaps 
impact the industry's ability to offer competitive wages and attract talent. 

• The report emphasizes the importance of addressing labor shortages 
through enhanced coordination and innovative workforce solutions. 

• Strategic efforts and policy recommendations focus on supporting the 
industry's recovery and growth, including optimizing the Skills 
Development Fund and introducing portable benefits programs. 

 

https://ko278.keap-link006.com/v2/click/7682edefee359bec026d1e8b338bfe62/eJyNkMEKgkAQht9lzuKWIpk3CYnF8hB1jkWHXKzdZZ0SEd-9taIuBV3n_-cbvhmAUAlFvIIEGh0sYvDAYimNREUrrUiUj3AeRGEYeXCWqllbfTWQDN923_k0DaNgMfOAeoOust-lq5wX6-OGF7mrGmHdjX848XI5_3Cybco3MI4_wXiRlN0cu4WE7BUno0o6KzrYs-vXRKZNGOu6zicpJkkrtV8KVhpxwpbV-oKOI4xBVb2ekGP_pI13yilkOw==
https://ko278.keap-link006.com/v2/click/a50839922f61dcaef85d9c54656b8caa/eJyNj00LgkAURf_LW0umIn7sREQGzUXUOkQfNWgzw_gMRPzvjRWuCtq-e8953BkIRS2ItRBDJ90gBAs0NlxxFJRKQXXzCh3X9zzfgp6LLtdyVBDP39gtX6-e7wauBTQpNJXTMUkLVuWXklWFqapamx__eMIocvabJzskrIRl-SnGO6fsYdwDxKRHXBe13Kyis-5N_0akhti2JWGzk_pqG6ZWCkX7GVzg9CaXJyzNXFQ=
https://ko278.keap-link006.com/v2/click/c6749daa0929936b54b32d90a1814822/eJyNkEFvwjAMhf9Lzg1pWqpBbwgx1JUViTHtWEVt2KKWxEqcTRXqf1_KJk5D2s3xe_7i5wtBqYXGoiU56UzysCARsbJRoKTGtdEomqvIkyxNs4j0SndbazyQ_PLX7E2fummWJvOI4AAyWI6H1bosqm29K6oyWEHY8Md_OIvlksc3zuZ5VezION4Fy7PCzWdgO5Kj9XJK1KqQCl9tH_wfiOByxgzKZmbsO_sC2oSoYYJ56I1oHUviZM5izo4v1Z6-GdudjG0kLZzz0tE9gLHotUIVXkK3tDhDuBQ9yEmon4T2wg50otSPSov-WtKYU85n0J7ClgJA6vb3xKUcfnYdvwEXo4NB


Read the Report  

 

 

 
 

RTO 9 provided the opportunity for training and wage subsidies for eligible 
businesses in South Eastern Ontario’s Tourism and Hospitality sectors through 
the Tourism SkillsNet 9 (TSN9) program. TSN9 was a collaborative initiative 
comprising Destination Northern Ontario, Nature and Outdoor Tourism Ontario, 
Ontario Tourism Education Corporation, RTO 7, and Ontario Employment 
Service Providers. The TSN9 program addressed specific workforce labour 
gaps in the Tourism and Hospitality sector by successfully training 91 
employees representing 17 employers eligible for wage subsidies within South 
Eastern Ontario’s Tourism and Hospitality sector. 

 

9 Success Stories  

 

 

 

Opportunities 
 

https://ko278.keap-link006.com/v2/click/2e90a0c3b9114c7dd5606cd3174c15b9/eJyNkEFPwzAMhf9Lzs3SpFRsvU3TmEpHJ40hjlXUZhC1S6zEAVXT_jvpQDuBxM3xe_7i5zNBZaTBsiMF6a24n5OEONVq0MrgyhqU7VXkIs-yPCGDNv3G2QCkOP82e9OnbpYLLhKCI6hoOeyXq6qsN822rKtoBeniH__hzBcLnt4466dluSWXy59gddK4_ohsTwp0QU2JOh1T4Ysbov8dEXzBmEXVzqx7Y59A2xg1TrAAg5WdZyIVdyzl7PBc7-irdf3RulbR0vugPN0BWIfBaNTxJU1HyxPES9G9moTmUZog3UgnSvOgjRyuJU055XwG3TFuKQGU6X5OXKnxe9fLFxLggz0=
https://ko278.keap-link006.com/v2/click/c36e6e5b0870bb54688714ee9d8ea2a7/eJyNkMFOwzAQRP_F56ROnAaa3EoVqiilSG0qjpGxF2E1tS17U1RV-XccQHABievOzNudvRIEzTXWkpTkaNjtgkTEgVBWgcaV0cjFh5iyPMvyiPRKH9fODJaU19-y3_o0zXLGkojgxUKwtLvlqqm3625Tb5tgtdyFHf_hLIoi_eFUD8t6Q8bxTzCcFFbnwPakRDfA1Eiq0AoPrg_-V0TrS0odmmImOH2zsQhNQ4AOtjdcesoSNqcJo7v2sejSm3ladK0ZnPKnbj8IAd53ezROge-eqrv4Hp7jKRI7OCsPcmblSziEWwtafn2xgcvnOeM7VSp48A==
https://ko278.keap-link006.com/v2/click/bd71ca8607c8e9c43d0ac2bda8a96008/eJyNkMFOwzAQRP_F56ROnKY0uZUqVFFKkdogjpZxFmE1tS17U1RV-XccQD2BxHVn5u3OXgmCFhrrjpTkaNjdkkTEgVRWgca10Sjkl5iyPMvyiPRKHzfODJaU19-yN32aZjlLFxHBi4VgaferdVPvNnxb75pgtcKFHf_hLIsiTW6c6nFVb8k4_gmGk8LqHNielOgGmBp1KrTCZ9cH_zui9SWlDk0xk4J-2FiGpiFAB9sb0XnKEjanCaP79qng6WKeFrw1g1P-xA-DlOA9P6BxCjx_qe7jB3iNp0js4Kw8dDPbvYVDhLWgu58vNnD5Pmf8BFqIePU=


 
 

Ontario Transportation Expo 

The Ontario Transportation Expo Conference and Trade Show is an event 
organized collaboratively by the Ontario Motor Coach Association (OMCA), 
the Ontario Public Transit Association (OPTA), and School Bus Ontario (SBO). 
The event is designed as a meeting ground for a variety of stakeholders within 
the passenger transportation sector, including operators, manufacturers, 
suppliers, and others with vested interests in these industries. The Expo serves 
as an incubator for innovation, networking, and strategy development, aiming to 
enhance the delivery of transportation services to customers. 

Date: April 14, 2024 at 10:00am EDT – April 17, 2024 at 5:00pm EDT 

Location: 655 Dixon Rd, Etobicoke, ON M9W 1J3, Canada 

 

LEARN MORE  

 

  

REGISTER  
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https://ko278.keap-link006.com/v2/click/d14ad9fa8b671c7f0c717956ba8ba36c/eJyNj8EKgkAURf_lrSVTMXV2ISKD5iJqHYMONKgzw_gMRPz3xgpXBW3fvec87gzIJZNIGyDQKj-KwQHDa6EFl5gqiax-hZ4fBkHoQCdkmxs1aiDzN3bL12sQ-tHBAZw0t5XL-ZgWtMpvJa0KW9XM2B__eOIk8fabJzsdaQnL8lPMe4HZw7oHIGhGvi5qhF2FV9PZ_h1RD8R1VV-zXa161zJMay6bz-CCT29yeQItPlxE
https://ko278.keap-link006.com/v2/click/56a7954862d960f392bc4d7d7cfc0494/eJyNj1ELgjAUhf_LfZZMRdK9SYgMzYeo51hz0NC2Ma-BiP-9WeFTQa_nnPtdvglQKKaQNkCg1eEuAQ-s4NJIoXCvFTL-KoMwjqLYg06qtrB6MECmb7drv6RR7EIPcDTCTU7HbF_SurhUtC7d1DDrfvzDSdI02K6c_JDRCub5J1jcJeYPx-6BoB3EYtRIZ4Vn27n9DdH0xPcXOyu1Ga6d5GiZ6iVuOPMdghkjVPPxL8X4Bs1P6_Jiqw==
https://ko278.keap-link006.com/v2/click/338f24a1c8f4193f747084f029c355f6/eJyNj8EKgkAURf_lrSVTkdSdiMiguYhax6QDDtrMMPMMRPz3xoraFLR9997zODMgE1QgaSGBXvq7CBzQrOGKM4GZFEibR-j5YRCEDgxc9IWWo4Jk_rZ95-s1CP1o6wBOitnK8ZBmJamLc0Xq0lYV1fbHP5wojr0PJ9-npIJl-QlmV475zbINJKhHthq13FrhSQ-23yEqk7iuaToph8toVk3N5aahrp1TpZhoX-4lm56Q5Q5Vp2Dy
https://www.google.com/maps/search/655+Dixon+Rd,+Etobicoke,+ON+M9W+1J3,+Canada?entry=gmail&source=g
https://ko278.keap-link006.com/v2/click/7a16fa4f96a3b6b8fefb7fe0c31e0c8a/eJyNUEtrwkAQ_i9zzkM3BDU3CSIhqYei57JsRrpoZ4fN2CiS_96NFU8KXr_nfHMFQdIkVQsFHJyazSECj8ayRZLSkWhzI6cqz7I8gqOlw9q7E0NxfeZ98COa5UqpCOTCGCTbz2VZV5v1V1Nt6iBl7UPHOznzxWI6eeSsPpZVA8PwMhh_rKx-Q3YHhfgTjotaG1bJzh-D_luEuyJN-75PxOpxpLcuMTrFmyu9I7F4TR07L1qsoxjP7GLjaI_hcIOhSTMjtfc31Xj57xv-ADXRchA=
https://ko278.keap-link006.com/v2/click/76440dda15e878bda928fa720c3413c0/eJyNkM0KwjAQhN9lz9Voa1FzEymltPYgepaQrhjUJKTbSil9d-MPnhS87sx-uzM9EGqhKauAw9mE8wUE4FAqq1DT2mgS8ilOwziK4gAuSp9TZxoLvP-2-9Ef0ygOw1kA1Fn0lt12tc6zMj0UWZl7qxXO3_iHs1gup5MPJ9mssgKG4ScYr4qS1rNr4OQafCSqlE9Fe3fx_hORrTljhnAsBZNGH9G_InFkWnStwhvzFGEt6updQY7dizXcAfbbY1U=
https://ko278.keap-link006.com/v2/click/97fe46aafc3318df9e23170a6e9a191f/eJyNkEELgkAQhf_LnC1LsdSbSIRoHqLOsawTLdrusk2GiP-9tcJTQdd5b76Z93oglExSVkEMtfLWIThgkAstUFKqJDH-Epde4PuBA42Q9daou4a4_7Y76ePUD3xv5QB1Gq3lsE_SPCu3pyIrc2vVzNgb_3DCKFouJs5ml2QFDMNPMF4FbVrLvkFM5o5jokrYVHQ0jfVfiPQtdl1FOOfM5Uqe0b7CcaZaNK3Ah2spTGuU1aeCHLs3a3gC-U1jWA==


 
 

2024 Ontario Craft Wine Conference 

The sixth annual Ontario Craft Wine Conference & Trade Show is a unique 
event tailored specifically to the province's VQA wine and grape industry. As 
Ontario's premier conference dedicated to the business aspects of wine, it 
attracts over 400 attendees, including winery owners, producers, connoisseurs, 
industry suppliers, investors, and influential figures from government and 
industry circles. 

The conference offers a packed schedule of educational seminars led by 
international experts, opportunities for professional networking, and sessions 
aimed at business development. Those involved in the craft wine sector are 
encouraged to register and seize the opportunity to be part of the year's most 
significant industry gathering. 

Date: April 23, 2024 at 8:00am-6:00pm EDT 

Location: Niagara Falls Convention Center 

 

LEARN MORE  

 

  

REGISTER  

 

 

 

https://ko278.keap-link006.com/v2/click/58c576b55715200fe4424532ec8e07f4/eJyNkMEKwjAQRP9lz8XalGKbm0gpoepB9CwhXTGoSUhXRUr_3VSlJwWvO7Nvd6YDQiMNiQY4nCyb5RCBR6WdRkMLa0iql5iwLE2zCM7anCpvrw5492131IdpmrGcRUAPh8Gy3cwXtVhX-6VY18HqpA83_uHkRZFMR065mosl9P1PMF40lbfAboGTv-KQqNEhFe38OfiPRK7lcTyk89oqLw901waVNQcMPymcKBkHkHQOTfNpocbHG9c_AUYMZP0=
https://ko278.keap-link006.com/v2/click/d34bbb5561e029b1082f7759b6701e9a/eJyNUL0KwjAQfpebG6upxdpNRKRUHURnCemJoTUJ6WkQ6bubqjgpuH6_990dCLXQVFSQQ234JIMIHEplFWqaG01CPskRT5MkjaBRul46c7GQ3795P3yPJmnCswjoZjFIdtvZvCw2y8Oq2JRBaoULHf_kZNPpaPjJWaxnxQq67mcwnhUtriG7hZzcBftFlQqraO-aoD8R2TaPY-_9gJToRzplBlLE-HTFfMjH7A0z6cSRmFcamTT6iOFoiYycqJC1J-NDobAWdfX-Vom3V233AAUfczY=
https://ko278.keap-link006.com/v2/click/e6d7c2b88cc95ae0b24992980c91ae6a/eJyNkMEKwkAMRP8l52LVItbeRIqUag-iZ1m2URd1d0mjUkr_3VRFLwpeMzMvmTTAaJXlrIQEjm44jiEAQm28QcszZ1nphzgYjqJoFMDJ2OOc3MVD0nzLvvVuGkmmHwDXHsWyXk1neVbMt4usyMXqFcmOfzjxZDL4cNLlNFtA2_4E49lwehV2BQnTBbtGpZFWvKGT-A_MvkrCsGtHxmlSO74Zi9rZHcpNGntahYR7UzFSKETlPdry9Y4c6ye3vQPol2iL
https://ko278.keap-link006.com/v2/click/8dc32b3da4579f59c95ce4674181b623/eJyNkF0LgkAQRf_LPEumIqkQESEhWkTkc2w60Paxu2yjsoT_ve2Deinode6ZM9y5AqFggrIaEjhKfxSBAxorrjgKmklBrHqEnh8GQejAiYvjXMtGQXL9tvvO79Mg9IOhA2QUWmSzns7ybDnfFtkyt6hi2t74xxPFsffxpItpVkDf_xTjmVPaWvcFEtIN3hvV3LaiUp8svydSl8R1u64bGNlQs8NBJc9ux6jaT9pxatp8tStNeSitjSmFon69IkfzdPY3JpFmVg==


Workforce Development 
 

 
 

Employer Survey: Disability Inclusion Awareness and 
Practices 

Tourism HR Canada is inviting tourism operators to participate in a brief survey 
aimed at understanding current HR engagement in areas like disability inclusion, 
recruitment, and mental health. Insights will aid in developing the Belong 
project's tools and training to address recruitment challenges and promote 
disability employment within the tourism sector. The survey, taking about 15 
minutes, seeks nationwide responses to shape this three-year initiative. 

 

LEARN MORE  

 

  

SURVEY  

 

 

https://ko278.keap-link006.com/v2/click/6813c404b03b4f8e7a1bb308ea64f5f3/eJyNj8EKgkAURf_lrSVTk3R2ISKD5iJqHYMOOKgzw_gMRPz3xgpXBW3fvec87gzIJZNIayDQKv8YgQOGV0ILLjFREln1Cj0_DILQgU7INjNq1EDmb-yWr9cg9KODAzhpbivXyynJaZndC1rmtqqZsT_-8URx7O03T3o-0QKW5aeY9wLTh3UPQNCMfF1UC7sKb6az_QZRD8R1UY1GDH1jdhVzLce05rL-jM759KaXJ69pXhU=
https://ko278.keap-link006.com/v2/click/2fc0384681baef33778af09e13caa946/eJyNUMtqwzAQ_BedrciR4zbxLYQQjNMcSnsuqryQJbYkpFWKCP73ym3JqYVed2bndWMERhlqe9awi5WPa1YwDxodgqGdNaT0F7iUdVXVBRvQXA7eRsea22-_d3y-VrWsVgWj5CBTXp63u649Hd6O7anLVKd89viPznqzWZZ3nf3Ttj2yafpTGEak_TVrB9aQjzA36jG3olc_ZP6ZyIVGCLLRYxjPfqGVkKVciVKK8kHA6AabwPMQ_RUS7zGodxyQEkejhxjQGq4-5vgQAlem587nnVBDENlfOQem_xmvg_SdYvoEpnZ4QQ==
https://ko278.keap-link006.com/v2/click/d3c13ac0fad052611ed2484f44f74736/eJyNkE0LgkAQhv_LnCVTsQ9vJWKieYg6h-hQi7q7rKOyhP-97YNOBV3nfeYZ3rkBIS84JRUEUAt3uQILFJZMMuQUCk5F-Qwd1_c834KG8TpWopcQ3L7tfvLH1PNdb2EBaYkGOR42YZrk8TlL8tSgslDmxj-e1XrtzD-eaL9JMpimn2JsGUWDcXcQkOrx0ahiphWdVGP4K5HsAtsex3HW9WpA3Qpeo56VorWVfdwdwi02gl-iVjZCozLOQkrk1fshKeqXeboDpydo6g==
https://ko278.keap-link006.com/v2/click/8433f103ed83835b8ba96f2edaa341d8/eJyNUE9LwzAU_y45N6ZLnW69jTFG6dxB9CwxebDH2iQkL5Mw-t1NVXZS8Pp-_9-VEVhlqTOsZWcnH1esYgE0egRLW2dJ6S9wIZdNs6zYgPa8Dy551l5_097w-doUjawYZQ-F8vK82fbdcf926I59oXoVSsZ_fFbr9aK--eyeNt2BTdOfxjAi7S7FO7KWQoJ5kcGyil7DUPgnIh9bIcilgHE8hTuthKzlvailqB8EjH5wGQKPKVwgc4NRveOAlDlaPaSIznL1MdeHGLmyhvtQ_oQaoij5ynuw5ud5PeTvFtMnpW54QA==


 
 

New Two-Year Limit on International Student Permits 
Announced by Federal Government 

Starting January 22, 2024, the federal government will enforce a two-year cap 
on international student permits, limiting them to around 360,000—a 35% cut 
from last year, with distribution based on provincial/territorial population. This 
decision necessitates an attestation letter from the respective region by March 
31, 2024. Changes also affect the Post-Graduation Work Permit (PGWP) 
eligibility, particularly impacting private college students from September 1, 
2024, but extend work permit duration for certain graduates. The Tourism 
Industry Association of Ontario (TIAO) is evaluating the impact and encourages 
affected parties to reach out. 

 

LEARN MORE  

 

 

 

Featured Destinations 
 

https://ko278.keap-link006.com/v2/click/34ee561c1b5a1767fa689ebe3e0914c8/eJyNkEELgkAQhf_LnEVLsWxvISGL1iHqHIsOuaS7yzolEf731gpPBd2GeW--4b0HECqhiFfA4KLDZQIeWCylkago1YpE-RLnYRxFsQeNVJfM6qsB9vh2O-njNorDZOEB3Q06y2G_TnO-y04F3-XOaoR1P_7hJKvVfDZxNts1L2AYfoKxlbS5OXYHjOwVx0SVdKnoaBvnr4lMx4Kg73ufpBhDWqn9UgSlEWfsglq3OE6OJYxBVX2KyPH-Jg5PaT5l3w==
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https://ko278.keap-link006.com/v2/click/34bc95c30c471a500368a1b5ee3d0685/eJyNkEFrwzAMhf-Lz3GzJpSluZVSSkjXw9jOQ9jqZprKxlYaQsl_n7KNnjbYVXrv03u6KUYC4saqWp198VipTEU0Ljgk3npiMF_LZbEqy1WmOkfnffR9UPXtN-99P09L8VSZ4jGgSF6eN9u2Oe7fDs2xFWmAKDf-w6nW6-XDnbN72jQHNU1_gvHieHcVdlI1xx7nRtZJK36Nneg_mEOq83wYhgU7mEtG5xcGcojsTIcpP6HFCJ1-91eMdBGWBiLfk8GkQRd6RIjaQNCetCMWEbDzJJbEvZ31AaPkSJIHQkCyP89scfxONX0CFId_9w==


 
 

Ottawa to Host the NTA Travel Exchange in 2025 

Ottawa Tourism has announced that the National Tour Association's (NTA) 2025 
Travel Exchange convention will be held in Ottawa. This significant event 
gathers global travel professionals to network, share ideas, and form 
partnerships that shape multi-day travel itineraries. Featuring sought-after 
experiences from across North America and over 30 countries, along with an 
educational program, the Travel Exchange aims to enhance industry skills. 

Hosting this event in Canada's capital presents a prime opportunity to highlight 
Ottawa's cultural, outdoor, and urban attractions to international travel experts, 
potentially driving future tourism growth and fostering industry innovation. 

 

READ MORE  
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World’s Safest Countries and Cities Announced: 
Canada Ranked Safest Country 

In 2024, Canada has been named the safest country in the world for travellers, 
according to an annual report by Berkshire Hathaway Travel Protection (BHTP). 
This accolade highlights Canada's strengths in diversity, inclusivity, and its 
notably low crime rate. Montreal, in particular, has been recognized as the 
second safest city. 

The rankings were derived from a combination of a survey conducted with 1,702 
travellers between August 24 and September 13, 2023, and data from third-
party sources. Additionally, Canada's status as the 11th most peaceful country 
in the world, as per the 2023 Global Peace Index, contributes to its reputation as 
a prime travel destination. This recognition not only celebrates Canada's social 
and cultural environment but also complements its wide array of travel 
experiences, ranging from vibrant multicultural urban centers like Toronto and 
Vancouver to the stunning natural landscapes of its national parks such as 
Jasper and Banff. 
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The Rise of Indigenous Ecotourism: Self-Sustaining 
Growth 

The Indigenous ecotourism industry in Canada is making strides towards growth 
and self-sufficiency. Despite historical marginalization and funding challenges 
due to The Indian Act, Indigenous-owned businesses are making significant 
contributions to local communities and conservation efforts. These businesses 
not only boost the economy, with the Indigenous tourism industry aiming to 
increase its GDP contribution to $6-billion by 2030, but also emphasize the 
inseparable link between Indigenous tourism, ecotourism, and environmental 
stewardship. 

The sector faces challenges, particularly in securing sustainable funding. 
Initiatives like the Indigenous Tourism Destination Fund (ITDF), developed by 
the Indigenous Tourism Association of Canada (ITAC), seek to address these 
issues by partnering with both Indigenous and non-Indigenous businesses to 
invest in critical areas such as infrastructure development and workforce 
building. Moreover, ITAC's Original Original program combats the issue of non-
Indigenous businesses impersonating Indigenous entities by providing 
accreditation to authentically Indigenous-owned businesses. 
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Canada Invests $5.4 Million in Indigenous-led 
Organizations for Economic Development in Southern 

Ontario 
 

The Government of Canada has allocated over $5.4 million to bolster 
Indigenous economic development in southern Ontario. This funding supports 
five Indigenous-led organizations (Curve Lake First Nation, Indigenous 
Experiences Mādahòkì Farm, Tecumseh Community Development 
Corporation, Two Rivers Community Development Centre, and Grand River 
Modular), aiming to enhance food security, housing accessibility, youth skills 
development, and Indigenous tourism, and is expected to create over 130 jobs. 

Announced by Bryan May, Parliamentary Secretary to the Minister of Small 
Business and to the Minister responsible for the Federal Economic Development 
Agency for Southern Ontario (FedDev Ontario), this initiative reflects Canada's 
commitment to economic reconciliation and fostering opportunities for 
Indigenous communities and entrepreneurs to grow and prosper. These efforts 
are part of a broader strategy to ensure inclusive economic growth across the 
region. 
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Ontario Government Freezes Beer Tax 
 

The Ontario government announced a significant decision to halt the automatic 
annual increase of the beer basic tax for two years, a move slated to start from 
March 1, 2024, through to March 1, 2026. This decision comes in response to 
advocacy efforts from the Tourism Industry Association of Ontario (TIAO) and 
the Ontario Restaurant Hotel and Motel Association (ORHMA), aiming to 
alleviate the financial pressures on the tourism and hospitality sectors amidst 
escalating commercial costs. 

The freeze is particularly noteworthy given the context of the tax, which has 
seen deferrals for six consecutive years and was set for a 4.6 percent increase 
in 2024 due to its indexation to inflation. 
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If there are any topics you want to read about in a future newsletter, please 
email Lesley McDougall lmcdougall@region9tourism.ca 

with your ideas. 
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