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INTRODUCTION
This report offers a comprehensive overview of the tourism economic landscape in Canada and South Eastern Ontario in 2023, with a focus on key 
indicators such as GDP, retail sales, consumer spending, tourism unemployment, total number of active tourism businesses, and accommodation 
occupancy rates.

This report analyzes the economic trends in the region, highlighting the impact of COVID-19 on the local economy and the recovery efforts in 
various sub-sectors. Additionally, it provides a comparison of the region's performance with the national averages. 

The data used in the report is primarily sourced from Statistics Canada, including the Labour Force Survey, Retail Trade Survey, and Tourism 
Employment Tracker. Other data sources include industry reports, market research, and surveys conducted by local economic development 
agencies and chambers of commerce.

The report covers the economic performance of the South Eastern Ontario region in 2023, with a specific focus on the tourism industry in the 
region. Historical data from previous years is also included for comparison and context.

This report is meant to provide an historical assessment of the tourism economy in South Eastern Ontario, to provide context on the potential 
forward 2024 outlook.
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KEY TAKEAWAYS

• While the tourism industry is getting closer to “normal” post-pandemic, there are still only a few total rebounds, and 
economic uncertainty is likely to change rebound patterns in the coming year.

• Canadian GDP continued rising in 2023, but GDP growth rates slowed as compared to previous years. An economic 
slowdown is likely in 2024, with a rebound in 2025 and 2026.

• From March 2023 onwards, Ontario saw unemployment rates higher than those in 2022, starting 2024 with higher 
unemployment than all of 2023.

• Tourism business numbers in Ontario saw a total recovery, reaching numbers comparable to pre-pandemic. Sub-
sector distribution (types of tourism businesses) remained constant compared to 2022.

• Retail sales are still being influenced by the effects of the pandemic, such as resolution of supply chain issues and 
increased prices for fuel.

• South Eastern Ontario saw decade-high numbers for average daily rate (ADR) and revenue per available room 
(RevPAR), with occupancy rates nearly as high as pre-pandemic 2019 rates.

• Following a significant surge in travel in 2022 following pent-up travel desires in 2020 and 2021, a lull in the surge was 
observed in 2023. This was noted by smaller growth rates in a variety of categories, lower spending despite higher 
income, and higher unemployment rates in South Eastern Ontario as well as greater Canada. South Eastern Ontario’s 
tourism growth in 2024 will depend on navigating economic uncertainties and adapting to changing consumer 
behaviors and travel preferences.
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TOTAL ECONOMIC ACTIVITY - CANADA

Canadian GDP continued to rise in 2023, but will face a combination of growth drivers and growth inhibitors leading into 2024.

6Sources: Statistics Canada (https://www150.statcan.gc.ca/n1/daily-quotidien/240229/dq240229a-eng.htm); TD Economics 
(https://economics.td.com/ca-long-term-forecast)
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GDP at Basic Prices, Annual Average, 2019-2023

Indicator Measurement Data Source Link What does it measure?

Gross Domestic Product (GDP) Annual Average ($) Statistics Canada, 
Table 36-10-0434-03

https://doi.org/10.25318/361004340
1-eng

Provides an economic snapshot, 
used to estimate the size of an 

economy and growth rate. 
Typically used as a proxy to 
measure economy health.

Key Insight

Canada’s GDP growth rate from 
2022 to 2023 (1.24%) was higher 
than anticipated (0.8%), however 
an economic slowdown is 
expected in 2024 with rebound
in 2025 and 2026.

Long-term Canadian GDP 
growth is likely to stabilize
around 1.8% annually.

Canadian GDP growth was 
primarily driven by higher 
exports and reduced imports, 
however business investment 
fell. Household spending rose 
modestly, but housing 
investment declined. Overall, 
2023 was a year of mixed 
economic activity with both 
growth drivers and areas of 
concern.



TOURISM ECONOMIC ACTIVITY - CANADA

2023 Tourism GDP numbers crept closer to those of 2019 and pre-pandemic 2020, but growth rates are beginning to slow.
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Indicator Measurement Data Source Link What does it measure?

Gross Domestic Product (GDP) Monthly ($) Statistics Canada, 
Table 36-10-0434-01

https://doi.org/10.25318/361002340
1-eng

Provides an economic snapshot, 
used to estimate the size of the 
tourism-related economy and 

growth rate. 

0

20,000

40,000

60,000

80,000

100,000

120,000

January February March April May June July August September October November December

To
u

ri
sm

 G
D

P
 in

 b
ill

io
n

s 
C

an
ad

ia
n

 d
o

lla
rs

Tourism GDP, Monthly, 2019-2023
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Source: Tourism HR Canada (https://tourismhr.ca/labour-market-information/tourism-employment-tracker-insights-into-covid-19s-impact/#GDP)

Key Insight

While still not fully-recovered to 
pre-pandemic levels, Tourism 
GDP levels in 2023 reached a 
three-year high. Growth rates 
slowed, ending 2023 with only a 
2.1% growth rate (November to 
November) compared to a 15.6% 
growth rate during the same time 
frame in the previous year. This 
signals an economic recovery 
slowdown.

In February 2023, tourism-related 
industries’ total GDP was only 9.1% 
lower than pre-pandemic levels 
recorded in February 2020. 
February 2022 Tourism GDP was 
26.6% lower than that of February 
2020, showing a narrowing of the 
pre- and post-pandemic GDP 
gap.



TOURISM BUSINESSES - CANADA

Canada’s tourism business numbers are closer to pre-pandemic numbers than last year, with just 2% fewer tourism businesses than pre-pandemic.

8Source: Tourism HR Canada (https://tourismhr.ca/labour-market-information/tourism-employment-tracker-insights-into-covid-19s-impact/)
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Active Tourism Related Businesses, January 2019-September 2023
(# of businesses, Canada)

Tourism Accommodations Food and Beverage

Recreation and Entertainment Transportation Travel Services

Indicator Measurement Data Source Link What does it measure?

Active Tourism Related 
Businesses

Monthly (#) Statistics Canada, 
Table 33-10-0270-01

https://www150.statcan.gc.ca/t1/tb
l1/en/cv.action?pid=3310027001

Estimates  the number of active 
businesses in a given month.

Key Insight

The number of active tourism 
businesses in Canada operating 
in 2023 continued to grow from 
2022 numbers, once again 
almost reaching pre-pandemic 
levels. The 2023 active tourism 
business numbers dipped to 
2022 levels during the months of 
March and April.

In May 2020, there were 60,673 
active tourism businesses in 
Canada. As of September 2023, 
there were 77,021 active tourism 
businesses, an increase of 27% 
from May 2020. September 2023 
tourism business numbers are 
just 2% short of pre-pandemic 
September numbers (1,687 fewer 
businesses).



RETAIL SALES - CANADA

Canadian retail finished 2023 up 2.2% from 2022, with both retail and core retail seeing leftover effects from the pandemic.
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Retail Sales, Current Dollars, December 2017-December 2023

Current dollars Trend-cycle (current dollars) 2017 chained dollars Trend-cycle (2017 chained dollars)

Source: Statistics Canada (https://www150.statcan.gc.ca/n1/daily-quotidien/240119/cg-a001-eng.htm)

Indicator Measurement Data Source Link What does it measure?

Retail Sales Monthly ($) Statistics Canada, 
Table 20-10-0008-01

https://doi.org/10.25318/20100008
01-eng

Indicator of the pulse of the 
economy and its projected path 
toward expansion or contraction.

Key Insight

Canadian retail finished 2023 with 
$794.4 billion in sales, which is up 
2.2% from 2022.

Motor vehicle and parts dealers 
had the highest gains in 2023 
(+7.0%) thanks to improved 
supply chains and inventories 
compared to 2022. Gasoline 
stations and fuel vendors had the 
largest decrease (-9.9%) due to 
lower gas prices in 2023 than 
2022.

Core retail sales (retail without 
automobile and gasoline sales) 
increased 2.4% in 2023, led by 
food and beverage retailers and 
health and personal care retailers.



CONSUMER SPENDING - CANADA

Canadian consumers are less-than-optimistic about the state of the economy, with post-pandemic economic uncertainty guiding spending habits. 

10Source: Bank of Canada (https://www.bankofcanada.ca/publications/canadian-survey-of-consumer-expectations/canadian-survey-of-consumer-
%20expectations-survey-data/)
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Quarterly Consumer Spending, 2019-2023
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Indicator Measurement Data Source Link What does it measure?

Consumer Spending Expectations Growth next 12 months (%) Bank of Canada, Canadian Survey 
of Consumer Expectations

https://www.bankofcanada.ca/202
3/01/canadian-survey-of-

consumer-expectations-fourth-
quarter-of-2022/

Degree of optimism about the 
state of the economy, measured 

through consumer spending 
activities.

Key Insight

Consumer spending steadily 
decreased through all four 
quarters of 2023, despite 
consumer income leveling off 
from Q2 onwards.

Reduced spending over the past 
year can likely be attributed to 
concerns about inflation and 
economic uncertainty, as well as 
increased interest rates and 
increased focus on savings and 
investment.



TOURISM UNEMPLOYMENT - CANADA

Still far from the unemployment rates of 2020, tourism unemployment rates of 2023 were higher than 2022, likely due to the demand for tourism 
leveling out after a post-pandemic surge.

11Source: Tourism HR Canada (https://tourismhr.ca/labour-market-information/tourism-employment-tracker-insights-into-covid-19s-impact/#GDP)
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Tourism Unemployment Rate, 2019-2023  

2019 2020 2021 2022 2023

Indicator Measurement Data Source Link What does it measure?

Tourism Unemployment Monthly (%) Statistics Canada, Canadian 
Labour Force Survey

https://doi.org/10.25318/1410037501
-eng

Illustrates how quickly tourism’s 
employment landscape is 

changing.

Key Insight

With 2023 tourism 
unemployment rates still far 
lower than 2020, the year ended 
at the same rate as 2022 (4.9%). 
2023 tourism unemployment 
rates were higher than those in 
2022 from March to December.

Higher tourism unemployment 
rates in 2023 (compared to 2022) 
can likely be attributed to 
leveling out of the labour market 
following a post-pandemic boom 
(over hiring in 2022 according to 
a surge in travel), as well as 
uncertain economic conditions 
for both tourism companies and 
travellers.



TOURISM UNEMPLOYMENT - ONTARIO

Similar to greater Canada, economic uncertainty and a leveling demand for travel kept Ontario’s 2023 tourism unemployment rates higher than those in 
2022 since March.

12Source: Tourism HR Canada (https://tourismhr.ca/labour-market-information/tourism-employment-tracker-insights-into-covid-19s-
impact/#Openings-Closings), Government of Canada (https://www.jobbank.gc.ca/trend-analysis/job-market-reports/on/job-market-snapshot#)
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Tourism Unemployment Rate Ontario, 2019-2023 

2019 2020 2021 2022 2023

Indicator Measurement Data Source Link What does it measure?

Tourism Unemployment Monthly (%) Statistics Canada, Canadian 
Labour Force Survey

https://doi.org/10.25318/1410037501
-eng

Illustrates how quickly tourism’s 
employment landscape is 

changing.

Key Insight

Similar to 2023 tourism 
unemployment rates in greater 
Canada, Ontario saw higher 
unemployment in 2023 than 
2022 from March through the 
end of the year. 

Dissimilar from greater Canada, 
unemployment rates in Ontario 
finished 2023 still higher than 
2022, even raising by 2% into 
2024 (5.0% in December 2023 to 
7.1% in January 2024). This makes 
Ontario’s tourism unemployment 
rate higher than general 
unemployment rate, which was 
6.2% in January 2024.

Economic uncertainty and 
tourism demand will both play a 
continued role in Ontario’s 
tourism unemployment rates 
throughout 2024.



TOURISM BUSINESSES – ONTARIO

Despite higher rates of unemployment within the tourism industry, the number of active tourism related businesses in Ontario has recovered to pre-
pandemic levels.

13Source: Tourism HR Canada (https://tourismhr.ca/labour-market-information/tourism-employment-tracker-insights-into-covid-19s-
impact/#Openings-Closings)

 -

 5,000

 10,000

 15,000

 20,000

 25,000

 30,000

Ja
n

-1
9

M
ar

-1
9

M
ay

-1
9

Ju
l-1

9

Se
p

-1
9

N
ov

-1
9

Ja
n

-2
0

M
ar

-2
0

M
ay

-2
0

Ju
l-2

0

Se
p

-2
0

N
ov

-2
0

Ja
n

-2
1

M
ar

-2
1

M
ay

-2
1

Ju
l-2

1

Se
p

-2
1

N
ov

-2
1

Ja
n

-2
2

M
ar

-2
2

M
ay

-2
2

Ju
l-2

2

Se
p

-2
2

N
ov

-2
2

Ja
n

-2
3

M
ar

-2
3

M
ay

-2
3

Ju
l-2

3

Se
p

-2
3

N
u

m
b

er
 o

f 
A

ct
iv

e 
To

u
ri

sm
 B

u
si

n
es

se
s 

in
 O

n
ta

ri
o

Active Tourism Related Businesses in Ontario,
January 2019-September 2023

Tourism Accommodations Food and Beverage

Recreation and Entertainment Transportation Travel Services

Indicator Measurement Data Source Link What does it measure?

Active Tourism Related 
Businesses

Monthly (#) Statistics Canada, 
Table 33-10-0270-01

https://www150.statcan.gc.ca/t1/tb
l1/en/cv.action?pid=3310027001

Estimates the number of active 
businesses in a given month.

Key Insight

The number of active tourism 
businesses in Ontario operating in 
2023 reached and surpassed
those of pre-pandemic January 
and February 2019. Numbers 
were still slightly lower than peak 
season in 2019.

In May 2020, there were 20,117 
active tourism businesses in 
Ontario. As of October 2023, there 
were 27,448 active tourism 
businesses, an increase of 36% 
from May 2020.

This indicates a recovering
tourism industry in Ontario, and a 
high degree in business 
confidence.



TOURISM BUSINESSES – SOUTH EASTERN ONTARIO

The distribution of tourism business sub-sectors stayed consistent in South Eastern Ontario from 2021 to 2022, with only slight redistribution in greater 
Ontario.

14Note: Data from 2023 not yet available.
Source: Statistics Canada and Ontario Government: (https://www.ontario.ca/document/tourism-regions/region-9-South Eastern-Ontario)
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Indicator Measurement Data Source Link What does it measure?

Tourism Related Businesses Share by sector (%) Statistics Canada, Canadian 
Business Patterns

https://www.ontario.ca/page/touri
sm-research-statistics

Used to compare the number of 
active tourism businesses in 

Ontario and regions throughout 
South Eastern Ontario..

Key Insight

Changes in demand for tourism 
activities and a surge in travel in 
2022 redistributed the share of 
tourism businesses by sub-sector 
in South Eastern Ontario, but 
more so in greater Ontario.

Excluding retail and other 
services, 2,439 tourism businesses 
were operating in South 
Eastern Ontario in 2022, a 3% 
decrease from pre-pandemic 
2019, and a 5% increase from the 
number of tourism businesses in 
2021. The highest share of 
businesses operated in the food 
and beverage sub-sector (47%), 
followed by arts, entertainment 
and recreation (20%).



OCCUPANCY RATE – SOUTH EASTERN ONTARIO

Occupancy rates in South Eastern Ontario are nearly recovered to 2019 levels, with both average daily rate (ADR) and revenue per available room 
(RevPAR) reaching 10-year highs.

15Note: Data from 2023 not yet available.
Source: Government of Ontario (https://www.ontario.ca/document/tourism-regions/region-9-southeastern-Ontario)
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Indicator Measurement Data Source Link What does it measure?

Accommodations Occupancy (%); Revenue per 
available room ($); Average daily 

rate ($)

Government of Ontario Regional 
Tourism Profile

https://www.ontario.ca/document
/tourism-regions/region-9-

southeastern-ontario

Various different measures of 
hotel performance.

Key Insight

Average daily rate and revenue 
per available room surpassed
2019 levels, while occupancy rates 
continued to recover, falling just 
2.8% short of  2019 levels.

Higher ADR and RevPAR may in 
part be due to recovery from the 
pandemic, but is also likely 
influenced by inflation and 
greater pricing power due to 
increased demand.



DEFINING THE 
FUTURE OF TOURISM 
IN ONTARIO.
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