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Our Mission

We are the leading tourism industry collaborative
committed to enhancing the economy and quality B
of life through:
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® Supporting industry development and individual
operators

® Actively facilitating partner engagement

® Effectively marketing our destination
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Our Team




Committees & Working Groups

Attractions

Regional Tourism Committee | Tourism Advisory Committee




Partnerships

Shaped by nature
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Advocacy
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TOURISM INDUSTRY
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DESTINATIONS
INTERNATIONAL




Celebrate!

Rainbow Registered

Destinations International

Canadian Gay & Lesbian Chamber
of Commerce
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Technology &
New Media Award
EDCO 2018

You Campaign
Video Ser

Where Can W.E. Take
TIAO Marketing Campaign
of the Year (S50k plus)
2019
Plenty of Reasons

Celebratel

vagholidays.ca
TIAO Marketing Campaign
of the Year (under S50k)
2020
Culinary
Leadership Award
OTCA 2018
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Rejuvenate!

® Respond Restart & Recover Plan (4 incarnations)
® 2021 Destination Development & Marketing Plan
® 2022 Destination Development & Marketing Plan
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STANDS STRONG

F-YQGSTANDSSTRONG

RESPOND, RESTART & RECOVER PLAN

A‘ wElggggR visitwindsoressex.com
S

WINDSOR * AMHERSTBURG * ESSEX * KINGSVILLE * LAKESHORE * LASALLE * LEAMINGTON * PELEE ISLAND +

2021 - 2022
DESTINATION DEVELOPMENT STRATEGY
& MARKETING PLAN

TOURISH
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PILEE ISLAND

visitwindsoressex.com

DESTINATION DEVELOPMENT
& MARKETING PLAN
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Support Local

STANDS STRO

WINDSOR

#/ YQGSTANDSSTRONG A

#¥QGSTANDSSTRONG
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Support Local

Rejuvenate!
#DineYQG

wiNpsor  WinDsorssex ReGionaL  CUIPE 54.3

ESSEX Chamber of Commerce CARING COMMUNITY PARTNER
PELEE ISLAND

Dine & win in #YQG

‘ WINDSOR WINDSOR-ESSEX, REGIONA CUPE 543
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WIN A YQG
SHOPPING

SPREE!
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Enter por your chance to win a

Devonshire Mall Shoppin7 Spee!

devonshire,.

SHOP “YOG ‘ WINDSOR | WINDSOR-ESSEX REGIONAL
Ss;lmw‘l-nni--u Eﬁls‘i‘! Chamber of Commerce

Rejuvenate!
#ShopYQG
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Destination Development Programs
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Barrels Bottles and
Brews Trail W.E. Heart Local W.E. Made It




Marketing Programs

ITAI.IAN HERITAGE : ! %
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Coffee Culture Windsor Pizza Club Nonna’s Shopping List Fishing




Celebratel
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in Windsor Essex!
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ANNUAL

BEST OF

WINDSOR
ESSEX

/i AWARDS

your favourite
businesses now!

7t Annual Best of Windsor Essex

Awards

your favourite
businesses now!
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YQGholidays.ca

CHANCE

HOLIDAZE

HOME
HOLIDAYS

Holiday Gift Guide

Holiday Event Guide Home for the Holidays
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IN w’”MBSEX

Flippage Views

311Kk

Up 6% vs 2021

Bandwango Checkins

12.2k

S88k revenue
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In-Market Content Creators

1k Followers 12.2k Followers 59.9k Followers 10.8k Followers

@thesippingsocialite @scenesfromdinner @thelesliestyle @ashleylaurensoul

3.7k Followers 1.5k Followers 1.4k Followers

@hannahwitherbee @thetailgatetakeout @millarhill



Thrivel

My Happy Place

In-market & out-of-market
Cohesive brand
Digitally targeted campaign
Bandwango passport
Thrive!
® 2.1k registered (to date) and 13.1k checkins at partners (to date)

® 350 offers redeemed at partners

® S20k+ in gift cards distributed
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MYHappyplace.ca

&



: r




Official




’ll
/

///////////// //////// o

l z




