
    

    

This month’s newsletter is about labour and workforce development.  

While labour and workforce development issues aren’t new to the tourism 
industry, the COVID-19 global pandemic has undoubtedly exacerbated the 
crisis. While we are seeing unemployment rates fall nationally, a labour shortage 
remains and the tourism industry continues to face the loss of some of its labour 
force as a result of travel restrictions which saw many of its skilled and unskilled 
labour depart the sector – some of whom may not return. 

While there is no doubt that the tourism industry has been hard hit by the 
pandemic, there are also positive trends that have emerged and that can be 
leveraged by the sector. As part of the “great resignation”, people have looked 
to revaluate what they’re doing from a personal and professional perspective, 
and perhaps more importantly, ask themselves why they are doing it. 
Increasingly, people want to feel good about their jobs and that they are 
contributing to something bigger than themselves and perhaps more than just a 
bottom line. At the heart of the tourism sector, our work is about creating and 
curating amazing experiences for people, while nourishing and celebrating what 
makes our destinations unique and special – this combined with an increased 
propensity towards regenerative tourism, destinations and operators can appeal 
to those looking to find a deeper connection with what they do, and why they do 
it.  

As we look towards national tourism week in Canada, signifying the start of 
the spring/summer tourism season, labour and workforce development is likely 
to be the most significant factor in determining recovery through realizing pent-

up travel demand and expenditures. 
   

What's Inside 

• Tourism HR Canada Monthly Tourism Snapshot 
• Tourism Workforce Recovery Toolkit 
• Federal Temporary Foreign Worker (TFW) Program  
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Tourism Relief Fund 

Successful applicants will be eligible for financial support ranging from $5,000 to 
$100,000 for projects that align with the FedDev Ontario Tourism Relief Fund 
and federal priorities. The intake period closes May 15th, 2022 at 4 PM.  

Questions? Or need some clarification? Contact Katherine Hobbs – Project 
Manager – khobbs@region9tourism.ca 

   

LEARN MORE & APPLY  

 

   

    

RTO 9 Announces Partnership Fund Recipients  

We're happy to announce that we have awarded over 15 tourism operators in 
South Eastern Ontario, with funding to support their upcoming projects. Learn 
about the recipients and their projects. 

More from the blog: 

• Q4 Marketing Highlights 
• 2022 Ontario By Bike Bicycle Friendly Business Award Winners in 

South Eastern Ontario 
   

    

mailto:khobbs@region9tourism.ca
https://ko278.keap-link018.com/v2/click/156ce875c4b38f75ccea0f2a8b45eb3d/eJyNkE8LgkAQxb_LnC1JK82biIRoHqLOsawTLdrusjsFIn73tj94Kuj63pvf8N4AhJJJKhpIoFVBFIMHBrnQAiVlShLjL3MRrMJw5UEnZLs16qYhGb7dTv5TDcLlYuMB9Rpd5LBPs7Kot6eqqEsX1cy4H_9woni9jCZOvkuLCsbxJxivgvK7Y1tIyNzw2agRrhUdTefyFyJtE983pDZzznwy5xnTuhOckVBypo3iaK3vUE5G2Xx2KLF_A8cH7NFlIA==
https://ko278.keap-link012.com/v2/click/4e16e8d670ad3733f4d5112760ff26cc/eJyNUMtOwzAQ_Bef40ZNWlJyq6qqitL2gOCMXHsLq7q2td4QRVX-HQcQXEDiuvPYmbkJBqccN0bU4uKLaiUyQaAxIDjeeMdKf4DzYlmWy0xYdJcd-S6I-vab9hufrkW5mFeZ4CFAojw-rDdtc9w975tjm6hBUfrxH59qdbf48dke1s1ejOOfxnBF3r4l7yhqpg6mRgZTK34im_ivzCHWeU7s72da5apXZGSPzqF7kSfUg7Ygz5QmMHaQpy6igxghSgJlBsle9mC1v4KcqBg5SqXJxyinwQh9nlKoEJL-a8IWhs8s4zsNTHwF
https://ko278.keap-link012.com/v2/click/4e16e8d670ad3733f4d5112760ff26cc/eJyNUMtOwzAQ_Bef40ZNWlJyq6qqitL2gOCMXHsLq7q2td4QRVX-HQcQXEDiuvPYmbkJBqccN0bU4uKLaiUyQaAxIDjeeMdKf4DzYlmWy0xYdJcd-S6I-vab9hufrkW5mFeZ4CFAojw-rDdtc9w975tjm6hBUfrxH59qdbf48dke1s1ejOOfxnBF3r4l7yhqpg6mRgZTK34im_ivzCHWeU7s72da5apXZGSPzqF7kSfUg7Ygz5QmMHaQpy6igxghSgJlBsle9mC1v4KcqBg5SqXJxyinwQh9nlKoEJL-a8IWhs8s4zsNTHwF
https://ko278.keap-link014.com/v2/click/c7f51681d098a19d106be57874de51a9/eJyNkE8LgkAQxb_LnC3xX5o3EQnRPESdY9FBF23d1ikI8bu3Vngq6DCXeW9-w3sjEAomKK0ghLa3_QAMUFhyyVFQ3Ati5Uu0bM9xPAM6Ltqd6m8SwvHb7aLPW9txLccAekjUluMhirO02J3ztMi0VTKlf_zD8YON6y-cZB-lOUzTTzBeOCV3zR4gJHXDOVHFdSo6qU77GyI5hKapqN-uS2Ze3dWFqRaJi3rV8Lrp9NBgahSTEkX16SHDxxs4PQHZPWTN
https://ko278.keap-link002.com/v2/click/7e16d09d30eaeb93f33e49097b7aafd2/eJyNUMtOwzAQ_Befa6ImLSm5VVVVRSk9IDgj197Cqq5trTdEVpV_xwHUE0hcdx47M1fB4JTj1ohGnH1Zr8RMEGgMCI433rHSX-C8XFbVciYsuvOOfB9Ec_1Ne8Ona1kt5lnDKUCmPD-tN1172L3u20OXqUFR_vEfn3p1v6hvPtvHdbsX4_inMVyQtx_ZO4qGqYepkcHcil_IZv47c4hNURD7hzutCjUoMnJA59C9ySPqpC3IE-UJjE3y2Ed0ECNESaBMkuzlAFb7C8iJipGjVJp8jHIajNAXOYUKIet_JuwgfWcZPwELLHwD
https://ko278.keap-link002.com/v2/click/7e16d09d30eaeb93f33e49097b7aafd2/eJyNUMtOwzAQ_Befa6ImLSm5VVVVRSk9IDgj197Cqq5trTdEVpV_xwHUE0hcdx47M1fB4JTj1ohGnH1Zr8RMEGgMCI433rHSX-C8XFbVciYsuvOOfB9Ec_1Ne8Ona1kt5lnDKUCmPD-tN1172L3u20OXqUFR_vEfn3p1v6hvPtvHdbsX4_inMVyQtx_ZO4qGqYepkcHcil_IZv47c4hNURD7hzutCjUoMnJA59C9ySPqpC3IE-UJjE3y2Ed0ECNESaBMkuzlAFb7C8iJipGjVJp8jHIajNAXOYUKIet_JuwgfWcZPwELLHwD
https://ko278.keap-link002.com/v2/click/9432d9bc4eed9102ae13a48df9cfe608/eJyNkEELgkAQhf_LnC1RM82biIRoHaLOsawTLdruso6BhP-9tcJTQdf33nzDew8glExSUUMCjfKjGBwwyIUWKClTkhh_mZ4fBkHoQCtkszWq15A8vt3O_qT6wcr3HKBBo40cD2lWFvvtuSr2pY1qZuyPfzhRvF5FMyffpUUF4_gTjDdB-d2yO0jI9Dg1qoVtRSfT2vyVSHeJ6xpSmyVnLpnLgmndCs5IKLnQRnHsOteirIyy_uxQ4vAGjk_m_2UZ


    

RTO 9 Annual General Meeting 

Date: June 24th, 2022, Online  

Please join this year's virtual meeting and hear what we have been up to, what 
is on the horizon for the upcoming year, committee and board updates, as well 
as approval of audited financial statements. 

   

REGISTER HERE  

 

   

    

Upcoming Application for RTO 9 Board of Directors 
Seats 

The following Board of Directors Seats for RTO 9 will be up for election: 
Brockville, At Large, Prince Edward County and Kingston. Stay tuned for a link 
to the application.  

From the Chair: 

"Over the past several months, the Board has been partnering with Laridae 
Consulting to evaluate the structure and governance of the RTO9 Board of 
Directors and to assist in developing a new framework for enhancing 
communication and support for our partner destinations in the region. The Board 
felt that with a changing tourism landscape and feedback from our destinations 
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on opportunities to improve, that it was time to evaluate our practices and 
processes against what the best in class boards are doing. Laridae is a leading 
management consulting firm that specializes in non-profit organizations such as 
ours. We will be excited to update you at the AGM on progress and on some 
enhancements that will guide the evolution of the organization.” 

   

    

    

Upcoming Workshops & Webinars 

• Destination Bike – Welcoming Cyclists to South Eastern Ontario: 
May 11th, 10:00 AM - 11:00 AM 

• Hospitality Connex - Hospitality Readiness Workshops: May 16th - 
18th 

• Tips For Operating Safe Events in 2022: May 17th, 10:00 AM - 11:00 
AM 

• Navigating LGBT+ Diversity and Inclusion for the Tourism Industry: 
June 1st, 9:30 AM - 2:30 PM  

• RTO 9 Tourism Summit, September 9th 9:30 AM - 3:00 PM (Save the 
date) 

   

VIEW OUR WORKSHOPS & EVENTS CALENDAR  
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RTO 9 Human Resources Toolkit 

This toolkit was designed through research and content shared by topic 
specialists during our Workforce Development Webinar series which took place 
in March 2022. We identified important challenges that tourism businesses may 
face during the recovery period and beyond and have provided insights and 
resources that align with those needs. 

   

VIEW THE TOOLKIT  

 

   

We also monitor and share key market trends to help you respond strategically 
on our COVID-19 resource page on our website. 

   

 

   

Market Insights 
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Resident Sentiment  

Destination Canada’s Resident Sentiment Report reveals how safe residents 
feel about travelling to different places in Canada. Here are the highlights for the 
week of April 5, 2022: 

• While 84% of people in Ontario feel safe travelling to within the province, 
only 43% of Ontarians’ feel comfortable travelling to the US. However, 
international travel saw a 4% increase over the week of March 29 (from 
36% to 40%). This suggests that there will continue to be strong potential 
for domestic visitation for the spring/summer season however, with a rise 
in international travel, destinations will likely have to increasingly compete 
for visitors. 

• Ontarians’ preference for travel to rural destinations continues to climb 
with a 2% increase (94% as compared to urban 85%) and is in keeping 
with trend for less crowded or nature/outdoor destinations and 
experiences. This continues to provide strong potential for RTO9 partners 
and can be communicated and leveraged through tourism week activities 
and events and throughout the spring/summer seasons.  

• Ontarians’ level of comfort with welcoming visitors continued to climb – 
with 80% of Ontarians’ feeling welcoming to visitors from nearby 
communities, 77% for visitors from other parts of Ontario, and 71% from 
the rest of Canada.  

   

READ MORE  
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Tourism HR Canada Monthly Tourism Snapshot  

Tourism HR Canada provides a monthly Jobs and Employment Report. For the 
week of March 23, 2022, here are the key highlights: 

• While the size of the overall tourism labour forces continues to decline, 
tourism employees continue recovery efforts and find available 
employment.  

• Tourism’s unemployment rate for February 2021 (seasonally unadjusted) 
has dropped significantly from that of the year prior (from 15.5% to 5.4%). 

• Ontario’s tourism labour force is lower than the total labour force (4.7% 
vs. 5.6%) which can be attributed to both a rise in full time and part-time 
employment.  

   

READ MORE  

 

   

    

Target Audiences by Tourism Product 

To better understand Ontario visitors who frequent different experiences within 
the province, Environics analyzed 16 tourism product categories provided by 
Destination Ontario. The outcome of the analysis will allow Ontario Tourism 

https://ko278.keap-link010.com/v2/click/e9dc530c47a81bdb5c38a825532d1e64/eJyNkM1OwzAQhN_F5xgXmzZVblVVVVFKDwjOyIm3xNR_stdIUZV3xwUEF5C47sx-s7MXguCkw1aRhpw9r9ekIhEGHTQ43HqHcvgQb_lSiGVFjHbnffQ5kOby2-63fp1yIVZ1RXAKUCyPD5tt1x73z4f22BVrkLFk_IdTr1d3P5zd_aY9kHn-EwxW4-6tsBNpMGa4NlK6tMKnaIp_RAypYQx9jjrZMd4MkvEF52whGBfs1feJSqVA0ezABuMnW2j0JI1JtM9IjezLLk2jjyhfgEawUrvESrgMAZz6-lwH0-cJ8zsc4XaZ
https://ko278.keap-link005.com/v2/click/85c82131c8e3967b9bc4d3857d09bfef/eJyNkM1OwzAQhN_F5xgXmzYlt6qqqiilBwRn5MQLMfWf7DVSVOXdcQH1BBLXndlvdvZMEJx02CrSkJPn9ZpUJMKggwaHW-9QDl_iLV8KsayI0e60jz4H0px_273qlykXYnVfEZwCFMvT42bbtcf9y6E9dsUaZCwZ_-HU69VdfeXsHjbtgczzn2CwGncfhZ1IgzHDpZHSpRU-R1P8I2JIDWPoc9TJjvFmkIwvOGcLwbhg775PVCoFimYHNhg_2UKjr9KYRPuM1Mi-7NI0-ojyDWgEK7VLrITLEMCpn891MH2fMH8CHu92mw==


Operators to better understand who local and non–local visitors to the 16 
product categories are. 

   

READ MORE  

 

   

 

   

Workforce Development 
   

Tourism Workforce Recovery Toolkit 

This practical and FREE web program is designed specifically to help tourism 
operators to confidently build a resilient workforce and rebuild from COVID-19. 
Leveraging a range of strategies, the toolkit includes webinars and 5 content 
models including communications, workforce, budget & finance, marketing, and 
strategy.  

   

VIEW THE TOOLKIT  

 

   

    

Federal Temporary Foreign Worker (TFW) Program  

Recent updates to the Federal TFW Program, announced in April 2022 by 
Minister of Employment, Workforce Development and Disability Inclusions, 
Honourable Carla Qualtrough, looks to alleviate staggering labour shortages 
that are impeding Canada’s tourism sector’s recovery and growth. 

Effective immediately, there are 3 key policy updates:  

• To address seasonal peaks, there will no longer be a limit to the number 
of low-wage positions that employers in seasonal industries can fill 
through the TFW Program. In addition, the maximum duration of these 
positions will be increased from 180 days to 270 days per year.  

• Labour Market Impact Assessments will be valid for 18 months, an 
increase from 9 months and 6 months prior to COVID.  

• The maximum duration for employment for High-Wage and Global Talent 
Streams workers is extended from 2 to 3 years, helping workers access 

https://ko278.keap-link007.com/v2/click/f1b1e8d6a0d1c7b940e0d32b4f64a398/eJyNkMFqwzAQRP9lz1aF7SROfQshBOMkh9KeiyItiUgsidWqYIL_vUpbcmqh153ZN8zcgNEpx52BFi6-apZQAKG2waLjtXes9JdYVvO6nhdwte6yJZ8CtLfffh_6_VrVs7IsgMeA2fL6slr33WH7vusOfbYGRTnjP5xmuZg1D85mv-p2ME1_gnGwvPnI7AgtU8J7I2NzK36ja_afmUNspST2z09aSe1dTAOSOKZoHcYoCCMq0mfJik7IQiWT99AYxXEU7BPZOIhA3iTNMieqENCZn7l6HL9zp0-keXRo
https://ko278.keap-link010.com/v2/click/a62416e096d9734f0273786734c695eb/eJyNkEGPgjAQhf9LD55QoKyLS0KMMUQJ6MGwZ9OUydpIS9MOEmL471t042k32et8b957M3eCoJjCvCYJubY0XhGPGOBCC1C4bRUy_oAhXUbR0iONUNedaTtNkvtvuy8-TWkUxaFHcNDgJNVpsy3y4-5c5sfCSTUzLuM_PvHq_S1--WSHTV6ScfzTGKTA7Oa8LUnQdDBdVAt3FX6axukviNomvt_3_QLbzggrHWxvYIYFZ_66Q3m2bs4hrZ54f8qVFTWY2cQ4k5qJL5XSgNJ5EM2DjxmXOg0fVLqsTqb76lBmkonGFWJag6p_vlnA8Kw1fgNFin4n


pathways to qualify for permanent residency, enabling them to contribute 
to the workforce long-term. 

Effective as of April 30:  

• For 7 sectors with demonstrated labour shortages (i.e., Accommodation 
and Food Services), employers will be able to hire up to 30% of their 
workforce through the TFW Program for low-wage positions for one year. 
All other employers are allowed to hire up to 20% of their workforce 
through the TFW Program for low-wage positions until further notice (an 
increase from 10%) 

• The Government will end the current policy that automatically refuses 
Labour Market Impact Assessments applications for low-wage 
occupations in the Accommodation and Food Services sector in regions 
with unemployment rate of 6% or higher.  

   

LEARN MORE  

 

   

    

Destination Inclusion 

Designed to empower racialized individuals to succeed in tourism, Destination 
Inclusion offers learning and mentorship opportunities across Eastern Ontario.  

RTO9 destinations can explore opportunities to hire graduates of the program to 
fill a variety of roles within the sector. In addition to hiring, RTO9 partners can 
seek to serve as a mentor and showcase the many opportunities for meaningful 
employment within the tourism sector by providing support and encouragement 
of skill development and learning. 

   

LEARN MORE  

 

   

 

   

Featured Operators/ Destinations 
   

https://ko278.keap-link015.com/v2/click/a5df6110e1f494c4f6351334c2745443/eJyNUM9rwjAU_l_euTWs0VV6ExEpdR7Gdh4heWpomoTk2VKk__tSHZ422OnB95Pv3YDQCku1ggpaV5RryCCg1F6jpa2zJOSdfClWnK8yMNq2--CuHqrbb94nP6MF5yXPgEaPSfLxvtk29XH_daiPTZJ6EVLHf3LK9euyfObs3jb1Aabpz2DsNO36lB2honDFeZHSaRV9BpP0FyIfK8aGYVhIYYUS6TC0DDtv3NglZx6d1MLkCns0zs8Qixh6LTGykwuozzYfXGgxxMWFOpNqhfdo1c_PGhwf5dM3Abd2oQ==
https://ko278.keap-link020.com/v2/click/5708a84a33fafceb334f7ef8e500501f/eJyNkM0KwkAMhN8lZ7XYqpXeRKSUqgfRsyxtwGCbXXZTQaTvbvzBk4K3kJn5wuQGgmxYihoyONs4ncMAPFbkCFmWlsVUT3EcT5NkOoCG-Jx72znIbt-yH_2xjZMk1YxcHaplv1ssy2KbH9fFtlSrM15v_MNJ57NJ-uGsNotiDX3_E4wtyeqi7ACZ-A4fjWrSVnLwjfpPIi5kUSS28xTakx9VJqoxCLERsjwkrpou6BQpzTiHXL9fUeL1xezvQ3Vm6g==


    

New Brunswick Tourism Workforce Development Plan  

Updated in the wake of COVID-19 (2020), the New Brunswick Tourism 
Workforce Development Plan identifies key issues that are contributing to the 
increase in tourism labour market shortage, while providing measurable and 
strategic initiatives to support the recovery and ultimately increase resiliency of 
the sector in their province.  

The Plan concentrates specifically on new training needs that have come to the 
forefront as a result of COVID-19; promoting tourism career awareness and 
providing experiential learning for high school and post-secondary students; 
boosting tourism education and training across the province; strengthening HR 
practices within the industry; and targeting specific demographic segments (e.g., 
Indigenous workers, 55+ workforce, immigrants, bilingual students, etc.).  

   

READ MORE  

 

   

 

   

Media Spotlight 
   

https://ko278.keap-link017.com/v2/click/e53a242c4f301df2be10bd86adbb69fc/eJyNkM1OwzAQhN_F57hOE0Kq3EpaVVFKihA_R-TaG2ElsVfOpqiq-u64gOACEtedmW939sQIrLRUaVawziX5gkXMgzJowFLpLEn1Ic6TLE2ziPXGdhvvJmTF6bfst36ZJmma5xGjI0KwPNwvy7pqNi_bqqmDFaUPO_7DyRfXVz-c9e2y2rLz-U8wDIbWh8AeWUF-gksjbUIrevR98L8S4VgIQUba_Uy5QbwhV6FriIgJeyf1KJI4mYs4E80Nf3a-a51XwFdwgN7hEIz8rpeWT6glgeZB5uXuqVrxnSK3B89DPuatsbKfoW7DVRIRrP56aQ3Hz9vO7_3zfi8=
https://ko278.keap-link004.com/v2/click/9f70acdacd2b422f6ac1917edd3d010e/eJyNkMFOwzAQRP_F57hOnYZUuZW0qqKUFCEoR-TaG2ElsS1nU1RV-XdcQD2BxHVn5u3OXgiCEQZLRXLSWp4tSUQ8SO00GCysQSG_xDlPkySNSKdNu_V2dCS__Ja96dcpTxY8iQieHQTL89OqqMp6-7Yr6ypYnfBhx3842fJukd04m4dVuSPT9CcYeo2bU2APJEc_wrWR0qEVvvgu-N8R3ZAzhlqY40zann04KkPXEGGj66xQA-Mxn7M4ZfU9fbW-bayXQNdwgs66PhjpYycMHZ0SCIoGmRb7Q7mme4n2CJ6GfEwbbUQ3c6oJVwnnwKifl1Zw_r5t-gT08H4n


Budget 2022: A Plan to Grow Our Economy and Make 
Life More Affordable  

On April 7, 2022, the Government of Canada released its annual budget, which 
included several pieces that will benefit Canada’s tourism industry directly:  

• The development of new tourism policy: The Minister of Tourism will work 
with the tourism industry, provincial and territorial counterparts, and 
Indigenous tourism operators to develop a new post-pandemic Federal 
Tourism Growth Strategy, which will plot a course for growth, investment, 
and stability. 

• Indigenous Tourism: Budget 2022 proposed to provide $20 million over 
two years in support of a new Indigenous Tourism fund to support the 
recovery of the sector. It also proposes to provide $4.8 million in 
operational funding, over two years to the Indigenous Tourism 
Association of Canada (ITAC) 

• Trans-Canada Trail: Budget 2022 proposes $55 million over 5 years to 
Parks Canada for the Trans Canada Trail which seeks to continue to 
develop a network of recreational trails that stretch across Canada. 

   

READ MORE  

 

   

    

Canada’s Newest ULCC Lynx Air Takes Off 

Canada’s newest ultra low cost carried (ULCC) took off on April 7, 2022 with its 
inaugural flight from Calgary to Vancouver. Lynx operates a brand-new fleet of 
Boeing 737 aircrafts. With Calgary-Toronto flights starting May 12 and flights to 
and from Hamilton expected later this summer, Canadians can now book one-
way travel starting at just $39. 

While travel with one of Canada’s major national carriers can sometimes be 
equivalent to international travel, RTO9 will now have a more accessible option 
to connect with central and western-Canadian visitors and an opportunity to 
increasingly leverage the domestic market.  

   

READ MORE  

 

   

    

https://ko278.keap-link011.com/v2/click/6d45a4d10674400e99136d105c0a5552/eJyNkMsKwkAMRf8l62qxVavdSREpVReiawkzAQdrZphGi0j_3fGBKwW3uScn3NxAiJGl1JDD0SbZBCLwpIwzxFJYFlTPcJCM0nQUQW34uPD27CC_fdv95I9pkqbZNAK5OgrIdjMrqnK92C_LdRVQhz7c-MeTTcbD7OOZr2blErrup5hORuaX4G4gF3-mRyNtQivZ-TrwBxHX5HHctm1fUyOGUYxlhYwa-8qeYuJYWe-sR6EeU9sEKzpHrN8vqej6cnd3i8hp8g==
https://ko278.keap-link004.com/v2/click/69da0de9c1b65892c709caf2ad5d1678/eJyNUEFugzAQ_IvPGBoIBXGLoihCJDlU7bnawqJYOLZlL3FQxN9r2iqnVupttTM7szN3RqhAUd2xig06LUoWMYutMAIVbbUiaL_AVZpnWR4xKdSwt3o0rLr_dvvAl22aZeUqYjQZDJTXl822qU_790N9agLVgA0e_9Epyud18dDZHTf1gc3zn8J4EbS7Bm3HKrIjLok6EVLRm5WBfyYyrkoS732s0DsfsLiFZJm5RYng0CWjJAsc-l7bDj4kcjmpGwdhOcGAjuu-5-U6lPKUl3l8posM1mAMqu6ntwan7wfmT5sgde4=


Demand Surges for Passports as COVID-19  
Rules Relax 

As travel restrictions are easing in Canada and around the world, the demand 
for travel is increasing, and so is the demand for passports. The Government of 
Canada says it’s experiencing high volumes of calls right now and that wait 
times are longer than usual.  

This increased demand has been likely spurred by the Government of Canada’s 
announcement that as of April 1, fully vaccinated travellers no longer require a 
negative COVID-19 test to enter (or return to) Canada, meaning that 
increasingly, Canadian destinations will have to compete with international 
destinations for visitors.  

   

READ MORE  

 

   

 

   

Opportunities 
   

    

'Safe Travels' Stamp Application 

https://ko278.keap-link011.com/v2/click/761c3eeea7d1ecd21974cf9e9f8b0571/eJyNkMFOwzAQRP_F5zghMWlCblVVVVHaHhCc0cpewKprW_Ympary77iAegKJ687sm529MEILlnrFOnZwVdOyjAWU2mu0tHKWQH6JZVULUWfMaHvYBDd61l1-273p12klRCsyRmePyfL0uFwN_X7zsu33Q7J6CCnjP5ymXdw3N856t-y3bJ7_BONR03pK7Mg6CiNeGymdWtFzMMn_TuRjVxRAJsVqmUuaLJ5iLqFQeASreBzDG0b-6gL3EKN3gSKHyKWbtOLlAw-jSXpAAx-8zOu2Wty1dcoG79Gqn8cNeP6-YP4EBbR16g==
https://ko278.keap-link011.com/v2/click/09b783823a4b91d085177a7eee49e06f/eJyNkMEKgkAQht9lzpKkleItQkKsDlHnGHSqJVuH3SkJ8d1bK-pS0HX-f77hmxaENGrJSkjgVAdRDB4YKhQr0jKrtWDxCIfBOAzHHlRKn-amvjAk7bfdd95PgzAcRh7IjclVNuvpLM9W890iW-WuymjcjX84UTwZfTjpcpotoOt-gumsJL06toVEzIV6o1I5K9mayvWPImwT32-aZiAKe0mj6kGBfsF4IOtb3JMYvFJlreCZHROZSZevh-R0e5K7O7OMaVs=


The specially designed stamp will allow travellers and other Travel & Tourism 
stakeholders to recognise destination authorities and companies around the 
world that have implemented health and hygiene protocols that are aligned with 
WTTC’s Global Safe Travels Protocols. 

   

LEARN MORE  

 

   

 

   

Every month, we’ll be sending you the latest insights, research and thoughtful 
perspectives on the issues that matter most to tourism businesses and 

operators in RTO 9. 

If there are any topics you want to read about in a future newsletter, please 
email lmedeiros@region9tourism.com  

with your ideas. 

Did someone forward you our newsletter?  
Subscribe here! 

   

 

   

Get Social With Us! 

Connect and engage with our industry brand 'RTO 9' on social media. 
   

 

   

 

   

OUR INDUSTRY PARTNERS 
   

 

 

 

 

 

 

  

https://ko278.keap-link012.com/v2/click/82ca1cb798b37d43ed337a4027917df7/eJyNkEELgkAQhf_LnCVJK8NbhIRoHqLOMehUS7YOu1Mi4X9vrehU0HXee9_w3h2ENGpJK4jh3ATRHDwwVCpWpGXZaMHyKY6DaRhOPaiVPq9Mc2WI79-yH324BmE4dhnpmJxlu1kss7RY7fO0yJyV0bgf_3Ci-WwSfTjJepHm0Pc_wXRRktwc20Is5kpDo0q5VrIztfOfRNjGvt-27UgUDiWNakYl-iXjkaxv8UBi8Ea1tYIXdkxkJl29B8moe5H7B7HQaVk=
mailto:lmedeiros@region9tourism.com
https://ko278.keap-link017.com/v2/click/0670b7786a1db3e0698fa8ccebd0f663/eJyNkMEKgkAQht9lzpboVpo3kYhF8xB1jkWHWrJ1WcdCxHdvrfBU0HX-b77hnx4IlVDES4jgWvtBCA4YLKSWqCipFYniFXr-krGlA5VU162pWw1R_213ysepz5jHHKBOo0UO-zhJeb49ZTxPLaqFsTf-8QThahFMns0u5hkMw08x3iRt7tbdQESmxbFRKW0rOprK8hci3USua6hezwvhKnw0FRKhmTXyrGatdq1FaI2q_Lwgxe7tGp7vZGMd
https://www.facebook.com/RTO9ON
https://twitter.com/rto9_on?lang=en
https://ca.linkedin.com/company/rto-9-south-eastern-ontario
https://www.youtube.com/channel/UCqIXKI2_d61WGFVXilCSLeQ
https://www.instagram.com/rto9_on/


 

 

 

 

 

   

 

  

 

 

 

  

 

   

    

You are receiving this email because you previously subscribed to TourismTalk’s email newsletter. If you would 
like to unsubscribe and stop receiving these emails Unsubscribe 

RTO 9 South Eastern Ontario 829 Norwest Road Kingston, Ontario K7P 2N3 Canada 

   

 

https://ko278.infusionsoft.com/app/optOut/0/c154ab97a5c2f12c/5178775/16d7c10d252fc8e4

