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Source: PRIZM, MobileScapes, DemoStats
Benchmark: Ontario for DemoStats & *Local–Major Attraction Market, **Local–Community Market for MobileScapes
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Source: PRIZM, MobileScapes, DemoStats, SocialValues, Numeris
Benchmark: Ontario for DemoStats, Numeris & Canada for SocialValues

* Chosen from index ranking with minimum 5% composition

** Ranked by count of total household pop 15+ in Ontario 



•

•

•

•

•

•

12

•

•

•

•

•

•

•

•

•

•
•

•

•

•

•

Source: PRIZM, MobileScapes, DemoStats, SocialValues, Numeris
Benchmark: Ontario for DemoStats, Numeris & Canada for SocialValues

* Chosen from index ranking with minimum 5% composition

** Ranked by count of total household pop 15+ in Ontario 
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Source: PRIZM, MobileScapes, DemoStats, SocialValues, Numeris
Benchmark: Ontario for DemoStats, Numeris & Canada for SocialValues

* Chosen from index ranking with minimum 5% composition

** Ranked by count of total household pop 15+ in Ontario 
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Source: PRIZM, MobileScapes, DemoStats, SocialValues, Numeris
Benchmark: Ontario for DemoStats, Numeris & Canada for SocialValues

* Chosen from index ranking with minimum 5% composition

** Ranked by count of total household pop 15+ in Ontario 
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Source: PRIZM, MobileScapes, DemoStats, SocialValues, Numeris
Benchmark: Ontario for DemoStats, Numeris & Canada for SocialValues

* Chosen from index ranking with minimum 5% composition

** Ranked by count of total household pop 15+ in Ontario 
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Source: PRIZM, MobileScapes, DemoStats, SocialValues, Numeris
Benchmark: Ontario for DemoStats, Numeris & Canada for SocialValues

* Chosen from index ranking with minimum 5% composition

** Ranked by count of total household pop 15+ in Ontario 



17



18

Count % of Total

Comp% Index Comp% Index

N
O

N
–L

O
C

A
L 

TA
R

G
ET

 G
R

O
U

PS

TG1

TG2

TG3

TG4
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Source: PRIZM, MobileScapes, DemoStats, SocialValues, Numeris
Benchmark: Ontario for DemoStats, Numeris & Canada for SocialValues

* Chosen from index ranking with minimum 5% composition

** Ranked by count of total household pop 15+ in Ontario 
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Source: PRIZM, MobileScapes, DemoStats, SocialValues, Numeris
Benchmark: Ontario for DemoStats, Numeris & Canada for SocialValues

* Chosen from index ranking with minimum 5% composition

** Ranked by count of total household pop 15+ in Ontario 
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Source: PRIZM, MobileScapes, DemoStats, SocialValues, Numeris
Benchmark: Ontario for DemoStats, Numeris & Canada for SocialValues

* Chosen from index ranking with minimum 5% composition

** Ranked by count of total household pop 15+ in Ontario 
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Source: PRIZM, MobileScapes, DemoStats, SocialValues, Numeris
Benchmark: Ontario for DemoStats, Numeris & Canada for SocialValues

* Chosen from index ranking with minimum 5% composition

** Ranked by count of total household pop 15+ in Ontario 
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