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Region 9 — South Eastern Ontario 2019

» Visitor Spending = $1.1 B, 3.9% of Visitor Spending in Ontario

« Total* GDP = $0.8 B

* Total* employment = 10,000 jobs

« Total* tax revenues = $341 M; $141 M Federal, $162 M Provincial and $37 M Municipal

Visitor Spending by Origin
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Ontario $743 M $126
Overseas
Other Canada ~ $183 M $214 Ontario 8% Popular Activities
us $117M n/a « Visit Friends/Relatives
Overseas $96 M $469 * Shopping o
* Any Outdoor/Sports Activity
Total $1.1B $146 o Historic Sites
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$275 M $390 M $113 M $239 M $121 M
24% 34% 10% 21% 1%
Accommodations Food & Recreation/ Transportation Retail/Other
Beverage Entertainment
Accommodations
Hotel Short Term Rental

Occupancy 61% Occupancy 54% A

Average Daily Rate $134 Average Daily Rate $299

Revenue per Available Room $82 Available Listings 3,006

Establishments

Tourism related establishments represented 5% of all establishments

Accommodations Food & Beverage Recreation/Entertainment Transportation Travel Services
401 1,086 527 332 73

Source: Statistics Canada’s National Travel Survey and Visitor Travel Survey 2019; CBRE Hotels Trends in the Hotel Industry National Market Report , AirDNA, Statistics
Canada’s Business Register 2019, MHSTCI *includes direct, indirect and induced impacts
Tourism Research www.ontario.ca/tourismresearch



http://www.mtc.gov.on.ca/en/regions/regions9.shtml
https://www.cbre.ca/en/real-estate-services/business-lines/valuation-and-advisory-services/hotels-valuation-and-advisory-services/disclaimer
https://www.airdna.co/custom-vacation-rental-reports
http://www.ontario.ca/tourismresearch

