
    

    

    

This month’s newsletter is about Travel Trade and how to engage and 
leverage it.  

What is Travel Trade? 

You have certainly heard of tour operators and familiarization trips. They are 
both part of the Travel Trade also known as a distribution network for travel. 
Travel Trade is the buying and selling of travel products that are either sold 

directly to consumers or to other tour operators and buyers. Products include 
accommodations, attractions, transportation, food and beverage, etc. Suppliers 

pay commission levels between 20 and 30 per cent to the buyer on a per-
booking basis. 

   

    

RTO9 News 
   

    

TIAO seeks the views of current and former employees in the tourism and 
hospitality industry to complete an anonymous and confidential survey to 
understand the challenges faced by those working in the industry, increased 
pressures during the pandemic, and how these factors might contribute to the 

current labour crisis. ⁠ 

TIAO will share the results of the survey with the Ministry of Labour, Training 
and Skills Development, and the Ministry of Heritage, Sport, Tourism and 
Culture Industries to help inform government decision-making to address the 
labour crisis. 

   

TAKE THE SURVEY  

 

   

https://ko278.keap-link006.com/v2/click/0ec569e971e3bfdc8c09749aecf12597/eJyNkE9rg0AQxb_LHnoymq5oVZASQkjFJIfQFnoK23VoF90_rGNEgt-9qwntpYVe5735vTdzIQiKKSwqkpFa04eEeMQCF0aAwrVWyPgs3tMoDCOPNELVW6s7Q7LLb7vf-jSlyzROPIKDAWd5Pq7WZXHYnnbFoXRWw6zL-A8njtP0h7PZr4odGcc_wSAFbs6O3ZIMbQfTRZVwV-GLbZz_E9G0WRD0fe-3nT3DILWqYfC5loENjmX4-rR_e-xQnjiThokPlTcMwS6mVkK9C72wqNOTVnezyb3Jpd08lCY0ipfpLEkX3Mm81VywZp60urMc8ivJdyhXmBkDqrp9u4ThWnv8Ahmoi0o=
https://ko278.keap-link020.com/v2/click/8b3c4d031d1777f0dbecb649756f5de1/eJyNj8EKgkAURf_lrSVN09SdiMiguYhax6ADDerMMD4DEf-9scJVQdt37zmPOwMyQQWSBmJopXsMwQLNaq44E5hKgbR-hXvX9zzfgo6LNtdyVBDP39gtX6-uEx0cC3BSzFQu5yQtSJXfSlIVpqqoNj_-8QRBFIWbJzslpIRl-SlmPcfsYdwDxKhHti5quFmFV92Z_h1RDbFtoxw1H3qkXburqW1IqhQTzWd2waY3vzwBcDZe6w==


    

 

   

Why Work With Travel Trade? 

• Allows you to broaden your customer base far beyond the reach of your 

own marketing budget. ⁠⁠ 
• Expensive to advertise directly to consumers in international markets. 

Travel Trade have their own pre-qualified customer database & 

distribution channels. ⁠⁠ 
• Opens up new forms of distribution and gives millions of potential 

travellers around the world access to your product. ⁠⁠ 

• Travel Trade gives your tourism product/experience instant credibility. ⁠ 

View our latest Webinar featuring industry expert, Sandra Rice from Destination 
Ontario for an update on Travel Trade. 

   

WATCH THE WEBINAR  

 

   

https://ko278.keap-link017.com/v2/click/b86a074430d35ace2ad0a28ae9aec338/eJyNkM1ugzAQhN_Fh574SSAhGAlVURRFiDSHqj0jY6zGAmzXrINQxLvXQJRTK_W6M_vN7N4RMEEEZBVKUC2DXYwcpBnlijMBBymA0FlcB9sw3Dqo4aI-aWkUSu6_7T71aRqs8G7lIBgUs5aP9_0hzy6n4pxdcmtVRNuM_3CiCOP4yTm-7bMzGsc_wazlcLxZdocS0IZNF1XcXgWfurH-K4DqEt_v-94bpAFTMo_K1u8J0OvrLc0iqF1c4u9w82KgLShpFeFfIm0IMO1O1bgouXQ1SFxIsZjsr2zkwxMEcbAJ13iWWptu2rSTlJNmnnTSaMrSheRZlG1NlGKierw8Z8PSffwBd9GMfg==
https://ko278.keap-link006.com/v2/click/0707263f21e871772062a166a9e5ae87/eJyNkEtrwzAQhP-LDj3ZTiPnYRlMCSEEkzSH0p6NLItG2HpUXsWYkP9e2Q45pdDrzuw3s3tFwBVVkFcoRbXG6wQFyHImjOAKtloBZaM4x8s4XgaoEareW-0MSq_Pdh_6MMWvZI0DBL3h3vL5sdke8tO-OOang7caan3GfzirFSHJg7N73-RHdLv9CeZSwO7i2S1KwTo-XFQJfxV82cb7zwCmTWezruuiXjtwJY-YlrOOAju_XbJ8BXVISvITL14cyIJRaaj4VllDgdtwqCZUKXRoQZNCq8nkf-Uj7x6ME7yI52SUpE93Mms1E7QZJ612lvFsIkUe5VtTY7iq7i8_8H7qfvsFelGMgA==


    

RTO 9 Partners With VIA Rail & Landsby 
For Exclusive New ‘Rail + Roam’ Campaign 

We have teamed up with VIA Rail and Canadian travel company Landsby to 
heat up the winter season with exclusive 'Rail + Roam' packages to encourage 
travellers to ride the rails and safely explore across the region. 

   

LEARN MORE  

 

   

    

 

   

    

Market Insights 
   

    

    

https://ko278.keap-link009.com/v2/click/eb4f16649b5e8d105b17c87df721ce8a/eJyNkE9PwzAMxb9LzjWF7g9rb9M0TVXHDgjOyKSGRU2dKHU7qmnfnWxDO4HExQe_55-ffVRCjCxlrQrVuOxxoRIVSBtviGXlWFBfxIdsNpnMEmUNN5vgeq-K42-zN_3cze7z6TRRMnqKlpfn5aoqd5u3bbmrotVjiDv-w5nP83xx46yfluVWnU5_gqk1sh4iu1OFhJ7OF9UmXiWvwUb_XsR3RZoGcfmdxpQdeIuawJqGIDhsIUqQQ0woTKGDg5E9DAYhoLGAXIONpXsf4cMFoC9t-84MBEyHq-UC0dh6NJ-cxkzoPXH989CKxmuy0zeKp3_h
https://ko278.keap-link010.com/v2/click/b2dce2788124e6d66dc9d7e44f43a035/eJyNUcGKwjAQ_ZeANzU2Yq29SREpuj247rlkm-k62KYhHSsi_vtO10VYWMHDMC-Z997wmKsgsNpSakQsjo2aR2IoPBToECwljSVd_AwDNZtOZ0NRoT2ufXNyIr7-p33M-181WUThUNDFAVP2u2WySbN1vk2zDVOd9rzjFZ8wXCyih8_qbZluxe321BhqpFXH3q2IyZ-gT2SQU9GHr5h_IHJtLOX5fB4baAmtJmxsoa02elw0tWyRoJUGSn2qSJZY8Uv74oAdyGAWzEdJz0VtB2qygxYNL2P4zg3rOx5xZU0H9Sd4hmo6UEnfJyqQTyR7r4sj2q_8jy5fZWNnSs6lnQNrfo-ygcs93e0bbJSTnA==


1. Resident Sentiment  

Destination Canada’s resident sentiment report reveals how safe residents feel 
about travelling to different places in Canada. Here are the highlights for the 
week of November 16: 

• 77% of Ontarians said they feel safe about travel to communities in their 
province and 63% said they feel safe about travel to other 
provinces/territories within Canada. Only 33% said the same about 
travelling to the United States and 30% about travelling internationally.  

• November’s resident sentiment report also looked at level of receptivity of 
advertising. Ontarians are very happy to see tourism promotion for other 
regions of Ontario at 45% and 30% for the other provinces and territories. 
These numbers go down to 23% for American advertising and 22% from 
other countries – the lowest percentage of all Canadian regions.  

   

READ MORE  

 

   

    

2. Useful Travel Trade Glossary 

The supplier is any Canada-based tourism business that has a contractual 
business relationship with a Receptive Tour Operator, Tour Operator, Tour 
Wholesaler and/or Travel Agent to develop sales opportunities for their business 
from international markets.  

Tour Operators either contract products, ground and air services from an RTO 
or a tour wholesaler or they may contract directly with the supplier. They then 
package these products and resell to the consumers in their respective markets. 

Tour Wholesalers may contract products and services from either RTO’s or 
Suppliers and then resell these products and services to other Tour Operators 
or Travel Agents. 

Receptive Tour Operators are ‘business to business’ Canadian-based Tour 
Operators who contract products and services with Canadian Suppliers. They 
specialize in ground services within a destination. They resell these services to 
international Tour Operators and Tour Wholesalers, who then resells these 
services to the Consumer in their respective markets. 

https://ko278.keap-link009.com/v2/click/3920a637c5b6f12a18fca88fe1677246/eJyNUU1rwkAQ_S8L3tQ1a_3KTYJI0OZg7Tlsd8c6mGyWzWgQyX_vpJaWQoUehnm7894bHnMTBE47Sq2IxalSs7noiwAGPYKjpHKkzecwUpPxeNIXBbrTOlRnL-LbX9rveferRouneV_Q1QNT9rtlskmzdb5Nsw1TvQ684z8-0-li8eOzel6mW9G2D42hRFpd2LsWMYUzdIkscip6DQXzj0S-jqVsmmZooSZ0mrByRjtt9dBUpayRoJYWDvpckDxgwS8dzBEvIKNJNBskHRe166nRDmq0vIzhCzcs73jAlVUXKN8gMFTjnkq6PlKRfCDZB21O6N7zX7p8lQ29PXAu7T04-3WUDVzv6doPacyTmg==


Travel Agencies sell travel services, including ground services and airline 
tickets to the consumer at retail prices. The retail price is provided by the Tour 
Operator or Supplier and includes the Travel Agency’s commission in the total 
cost 

   

READ MORE  

 

   

    

    

Atlantic Canada Travel Trade Readiness Toolkit  

Designed for destinations and SMEs to work with Travel Trade, the Atlantic 
Canada Travel Trade Readiness Toolkit program is a useful tool. It is applicable 
for Ontario suppliers as the approach is the same from one destination to 
another. 

Travel Trade key reminders: 

• Successful Travel Trade marketing requires a large time investment 
• It requires longer booking lead time therefore better planning from your 

end 
• It is based on establishing and maintaining business relationships 
• You may have to be persistent over several years before you see any 

pickup/ sales 
• Show your appreciation when business comes in 

   

https://ko278.keap-link004.com/v2/click/ba6fa6e53aff06a3ef489ec0b05b521c/eJyNkNtqwkAQht9lr1MTI_GQO5EgIRqKba_DkB3tYrK7zE5qRXz3jm3xqgXv5vD_3xwuitGC5VKrXB1dOpurSBG2xhu0vHKWof1ujtNsMski1Rl7XJMbvMovf3nv_Vs1TRZZEik-exTJ6265qsp63WzKuhKpB5IZj3Cm08VifucU22W5Udfrv2DsDRcfwg4qZxrwdpE2chW_USf6d2Yf8jg-nU4jjYGNBTbOtmBBw6h1fRwMY4g17mHoON6bTrI0Gc-ekkn8TO5A0IfmxRzEOBAWnx5J_tViaCR2xDsEfV6RUMhAswW6mZuiHnm9lwXBe7T697sVnn_WvH4Be6WE7g==
https://ko278.keap-link013.com/v2/click/29ff4a64f7c2f96b0396b1966ae9f3d1/eJyNkEFrwkAQhf_LnBO3xmqT3EREQqyHUs-y7A64JNlddieGIPnvHdviScHre2--x7wrEFppqdJQQuOyjxwSCKiMN2hp4yxJ9WvOs-VisUygNbbZBdd7KK-Pbu_-Tc3eivw9ARo9cuT7a72pq8PutK8ONUe9DNzxCme1Kor8ztl-rqs9TNNTMHaGthdmRygp9Hj7SBv-io6h5fyZyMdSiGEYZuT6YGLHprtgGGdKioCRRYVRdDI0SDGVveY5WEml1ak6S2uxjYKrpPdo9f9ONY5_hdMPuWJyMA==


SIGN UP  

 

   

    

Tourism Workforce Recovery Toolkit 

Tourism HR Canada recently released the Tourism Workforce Recovery Toolkit 
which includes a series of SME directed exercises focused on Travel Trade. 
You will also find user-friendly printable checklists related to topics such as 
workforce, budget & finance, marketing & sales and strategy. This toolkit was 
developed by Twenty31 and Alphabet. 

   

READ MORE  

 

   

    

    

The Instagram Travel Agents: Stories of Success 

“Millennials — a generation that has grown up booking online — are the most 
loyal to their advisor once they discover the advantages of the human 
connection in booking travel,” said Hansen of Virtuoso. 

   

https://ko278.keap-link017.com/v2/click/620724288339a4d25e33a86b69af43d7/eJyNkEELgkAQhf_LnC1L0dSbiIhYHqLOsehAi7q7rKMQ4n9vrfBU0Glg3ptveG8CQsEE5TVE0EjnEIAFGiuuOApKpCBWvcS947muZ0HLRZNpOSiIpm-3q75snV3oORbQQ6GxXM5xUuRldjvmZWGsimnz4x-O74dhsHLSU5wfYZ5_grHjlI6G3UNEesAlUc1NKrrq1vjvRKqPbJvkoHnfiX5bMZs0G7HdmFHjhqRsG06GxZRCUX-KKPDxJs5Pc-lmIQ==
https://ko278.keap-link009.com/v2/click/57a892e0fb72eb6340bcb9d4785634c6/eJyNkEFrwkAQhf_LnBO3RpKa3EREQtRDqeey7A64JNlddieGIPnvHVvx1ILX9958j3k3ILTSUq2hgtZl72tIIKAy3qClrbMk1Y-5zPLVKk-gM7bdBzd4qG5_3T79u5q9lXmRAE0eOfL5sdk29Wn_dahPDUe9DNzxCqcoynL95OyOm_oA8_wvGHtDuyuzI1QUBrx_pA1_RefQcf5C5GMlxDiOC3JDMLFn010xTAslRcDIosIoehlapJjKQfMcrKTS6lRdpLXYRcFV0nu0-rFTg9Nv4fwNuGpyLw==
https://ko278.keap-link013.com/v2/click/e98cd6616423282130aaf070e39833ee/eJyNkMFugzAQRP_FZxxaoiTAjUZpZJHk0NBzZZktWAHbstdBKOLfa9Iqp1bqdWf2zezeCILiCllNcnLRySYlEbEgpJGgcKsVcnEXn5PVcrmKSCfVZW-1NyS__bb70Odp8pSlSURwNBAs1VuxLdlp_3FgpzJYDbch4z-c9TrL0gdndyzYgUzTn2DoJe6uge1IjtbDfFEtw1X4brvgbxGNy-N4GIYFWn6FjjcwgMOF0H3MVO0d2pEy5WTTYvzinVTgHH0Fjt6Ci6sWZhV5Y3lPqzuCFs2cSM-orQRH9Sc9eyHCXmjEjQFV_7yzhPG71_QFIN-AdQ==


READ MORE  

 

   

    

 

   

    

Workforce Development 
   

    

Rendez-vous Canada 2022 – Toronto 

“As we look to the future of Rendez-vous Canada, we are thrilled to share that 
we will be hosting a hybrid format of Rendez-vous Canada+ (RVC+) in 2022. 
The new format will bring back in-person attendance, while also incorporating a 
virtual component, creating opportunities for more of industry to engage and 
make appointments with international buyers, Travel Trade media and 
Destination Marketing Companies. 

Taking place from May 24 – 27 2022, the in-person portion of RVC+ will be a 
buyer-seated marketplace in Toronto, Ontario. This will be Canada’s RVC and 
hosted by Destination Canada and the Tourism Industry Association of Canada, 
creating an exciting opportunity to welcome international buyers back to Canada 
and showcase the beauty of this country, as well as the truly meaningful travel 
experiences on offer across each province and territory.” 

   

LEARN MORE & REGISTER  

 

   

    

 

   

    

Media Spotlight 
   

    

https://ko278.keap-link008.com/v2/click/57f80149807f55c19d78ca14849fc097/eJyNkMFugzAQRP_FZxxSotDAjUZpZJHm0NBzZZktWAHbstdBKOLfa9Iqp1bKdWf2zexeCYLiCllNcnLWyfOGRMSCkEaCwq1WyMVNfErWq9U6Ip1U573V3pD8-tfuXZ-nyTJLlxHB0UCwVO_FtmTH_eeBHctgNdyGjEc4aZplmztn91awA5mmf8HQS9xdAtuRHK2H-aJahqvww3bB3yIal8fxMAwLtPwCHW9gAIcLofuYqdo7tCNlysmmxfjFO6nAOfoKHL0FF1ctzCryxvKeVjcELZo5kZ5QWwmO6i968kKEvdCIGwOq_n1nCeNPr-kbHG2AcQ==
https://ko278.keap-link007.com/v2/click/b7aeef55b7ea343751b9da0074e0584e/eJyNkMsKwkAMRf8l62K1pWq7E5FSWl2IriW0QQd1ZpimFpX-u_GBbhTcJicnubkCk0bNWQUJ7E0wGoMHjkplFWmeGs1YPpqDIArDyIOD0vvUmcZCcv02--7fq0E_jsYe8NmSIKvlZJpni3RTZItcUItOdvzjGQ7j-OOZzSdZAV33U0xHxbOTuGtI2DV0T1QpScVrdxB-x2zrxPfbtu3JCRVdTqapS9RYYa9E39FW1eyQldG--NBaoV7PyOn8tHY3HG9nvw==


Federal Government Introduces Bill C-2, Including the 
Tourism and Hospitality Recovery Program and 

Hardest-Hit Business Recovery Program 

On November 24, 2021, the federal government introduced Bill C-2, which 
included targeted support to tourism and hospitality businesses still facing 
significant pandemic-related challenges to recovery. As previously announced in 
October, if the bill is passed, financial support would be made available to 
tourism and hospitality businesses through the Tourism and Hospitality 
Recovery Program and the Hardest-Hit Business Recovery Program.  

Both Tourism and Hospitality Recovery Program and Hardest-Hit Business 
Recovery Program will provide targeted aid to tourism and hospitality sectors 
through wage and rent subsidies. 

   

LEARN MORE  

 

   

    

Travel Trade Info – Check out www.travelweek.ca 

The Travelweek Group of Companies has been keeping travel agents up to date 
with the latest news for more than 40 years. Founded in 1973 as Canadian 
Travel Monthly, it quickly morphed into CTM Weekly Bulletin, then became 
Travelweek Bulletin and eventually Travelweek. 

Today, in addition to the weekly printed publication, there is Travelweek Daily 
sent by e-mail, the French-language Profession Voyages, the monthly Travel 
Professional, our comprehensive website Travelweek.ca and Envoy Networks, a 
distribution and fulfillment company that specializes in providing the travel 
industry with custom marketing solutions. 

   

LEARN MORE  

 

   

    

https://ko278.keap-link005.com/v2/click/54937999f5d00e2c81c226e1119b34f4/eJyNkcFuwjAMht8l55puRTDoDSGEKhiHaTtPofGoRUgix6WqEO--dENctkm7-v_8Wb98UYJOO6mMKtXRF08zlSnGmgKhk6V3ouuv8LGYjMeTTFlyxzX7Nqjy8tvuPR-mxcN8WmRK-oAJeX1ZLDfVbv2-rXabhAbN6cZ_PNPpfD67e1bPi2qrrtc_xXgiWZ2TO6pSuMWhkaHUSt7YJr4RCbHM867rRkJ6KMnkR7XONQvVFmP-gQZZWzj4M7I7JReI3qcE9mQt1FAAudq2htwBpEEQ3zLFE2hnoPExkGhL0kO6Oih6COwPrG-AZoNRoCGBfRvJYYw_yFREh4DO3L6wwf67zvUTLA6WEw==
http://www.travelweek.ca/
https://ko278.keap-link010.com/v2/click/3f1afb37cf408ee299bc457cd35dc789/eJyNj0ELgkAQhf_LnKUtLVNvIiJieYg6x6YDLdq6bGMi4n9vrfBU0HXe977hDUAouaS0hACqxt56YIHGQiiBkqJGEi9e4creOM7GglrIKtFNqyAYvnXnfLraS99dW0C9QoMcD2GUpXly3qV5ZlDFtfnxj8d1fd-bPfE-THcwjj_FeBMUP4z7DgHpFqdFpTCr6KRrw1-J1D1grOu6BWn-wLpDrBYFZ_zStMSMgiuFsvzsz7B_i8Yn3UhiSQ==


More questions than answers as omicron travel rules 
now include on-arrival testing except from the U.S. 

There’s no all-encompassing travel ban or blanket travel advisory but the travel 
industry is bracing for upheaval with the omicron variant and new testing 
requirements. 

And as is often the case, there are more questions than answers at this point. 

As announced recently by the federal government, all air arrivals to Canada, 
except from the U.S., will be tested on arrival at the airport and must isolate until 
the results are known. 

   

LEARN MORE  

 

   

 

   

    

Opportunities 
   

    

    

Government of Canada Jobs and Growth Fund 

https://ko278.keap-link011.com/v2/click/b4ca8f630fbac5e37ec696aabcf7fcea/eJyNkcFuwjAQRP_F5yxpQaSQG0IIRaEcqvZcWclSLJy1u97gIsS_1ymIUyv1ujPzRqM9K0HSJFWrSnVw46eZyhRjY7xBkqUj0c2P-DieTibTTFlDhzW73qvy_Fv2rg_X8cO8KDIlJ4_J8vqyWNbVdv2-qbZ1snrNqeM_nKKYz2d3zup5UW3U5fInGDsjq2NiB1UK9zgsak1aJW9sk38v4kOZ5zHGkbA-oo2Ih1Gjc8IY8s4xwmePQYyjALLXBJpCRA6gAyQPuM407AiuaeDeYhJcBEON7VuEpGlmc9QWZADRB-wcg7YWtOFbzg5E_GrQC-zYdakKoYeQpw3ae6T29oAaT9cll29Q4pN-
https://ko278.keap-link009.com/v2/click/44e40559482529708ce3d74d3633d48f/eJyNkEsLwjAQhP_LnktTW7SPm4iUUvUgepaQrrq0piFdLSL978YHnhS8zsx-y8wNGLXUXFSQQd2GcQIeWFRkCDXPWs1SPc1ROI6isQcN6Tq37dlAdvt2-_EfahikSeABXw26yGY9nZXFKt8tilXpokZa9-MfzmSSpsmHM19OiwUMw08wnojnF8fuIGN7xkejilwr3trG5Y_MpsuE6PveJ-UflK-kQFKiI0ZBygm62wvUBxHEcRT7Rz41jiuNQV29Rynx-qIPd_P_aFk=


As Canada rises from the COVID-19 pandemic, businesses and communities 
play an important role in creating jobs and positioning local economies for long-
term growth.  

The new Jobs and Growth Fund provides $700 million over three years to 
businesses and organizations that support them to help create jobs, future-proof 
their businesses and prepare for growth. This includes up to $70 million 
dedicated to eligible businesses created after January 2020. 

Find out if your business or business support organization is eligible for funding: 
   

APPLY HERE  

 

   

    

    

    

'Safe Travels' Stamp Application 

The specially designed stamp will allow travellers and other Travel & Tourism 
stakeholders to recognise destination authorities and companies around the 
world that have implemented health and hygiene protocols that are aligned with 
WTTC’s Global Safe Travels Protocols. 

   

https://ko278.keap-link018.com/v2/click/60bc1f7555a505f50ba524ce8fd65aea/eJyNkM0KwjAQhN9lz6XRFo3tTYpIqXoQPUtIV12saUhXi0jf3fiDXhS8zsx-y8wVGI0ynJeQwqGO5AgCcKjJEhrOasNKP8x-NIjjQQAVmcPU1ScL6fXb7du_q1EvkaMA-GLRR1bLcVbki-lmli8KH7XK-R__cIbDJPlwJvNxPoOu-wnGI_Hk7NkNpOxOeG9Ukm_Fa1f5_J7ZNqkQbduGpMOdDrUSSFo0xChIe8E0W4FmJ3pSxjLc87HyXGUtmvI1SoGXJ727AfosaGA=
https://ko278.keap-link019.com/v2/click/2b4a197c9bafe3bc64ecbba1c3d9b910/eJyNkMEKgkAQht9lzpJlZOktJESsDlHnGHSqRVuH3SmJ8N1bKzoVdJ3_n2_45g5CGrVkJcRQNcF0Bh4YKhQr0pI0WrB4hqNgMh5PPKiVrlLTXBji-7fdT95Pg2E0DT2QG5OrbDfzJM_W6X6ZrXNXZTTuxj-cMIyi2YezWM2zJXTdTzCdlSyujm0hFnOh3qhUzkp2pnb9kwjb2Pfbth2Iwl7SqGZQoF8wHsn6Fg8kBq9UWyt4ZsdEZtLl-yE53V7k7gG-Cmlp


LEARN MORE  

 

   

    

 

   

    

Every month, we’ll be sending you the latest insights, research and thoughtful 
perspectives on the issues that matter most to tourism businesses and 

operators in RTO 9. 

If there are any topics you want to read about in a future newsletter, please 
email lmedeiros@region9tourism.com with your ideas. 

Did someone forward you our newsletter? Subscribe here! 
   

    

 

   

    

Get Social With Us! 

Connect and engage with our industry brand 'RTO 9' on social media. 
   

 

   

    

 

   

    

OUR INDUSTRY PARTNERS 
   

 

 

 

 

 

 

  

https://ko278.keap-link019.com/v2/click/bdc3fff92ae4e8755922ee634b18afaa/eJyNkE0LgkAQhv_LnCXLPvUmISFWh6hzDDrVoq3D7pRE-N9bKzoVdJ33nWd45g5CGrWkBURQ1sF0Bh4YyhUr0jKvtWD-DAfBeDgce1ApXS5MfWGI7t92P3k3DfrhdOSB3JhcZbuJ51m6XuyX6TpzVUbjbvzDmUzCcPbhJKs4XULb_gTTWUlydWwLkZgLdUaFclayM5Xrn0TYRr7fNE1PFHaSRtW9HP2c8UjWt3ggMXilylrBMzsmMpMu3g_J6PYitw-8Tmln
mailto:lmedeiros@region9tourism.com
https://ko278.keap-link018.com/v2/click/c97bc541998a299b6e76a4a54e641bbb/eJyNkMEKgkAQht9lzpqmWOpNREQ0D1HnWHSoRVuXdSxCfPfWCk8FXef_5hv-GYFQMEFZDSE0nbP1wQCFFZccBcWdIFa9wrXjua5nQMtFk6pukBCO33aXfJ46th_YBtBDokYO-yjOszI9FVmZa1QypW_849lsgsBfPMkuygqYpp9ivHJKbtrdQ0hqwLlRzXUrOqpW8xci2YeWpagLVhWzBN77FolQmT0_C3OQlrYwKVHUnxfk-Hi7pif4TmMq
https://www.facebook.com/RTO9ON
https://twitter.com/rto9_on?lang=en
https://ca.linkedin.com/company/rto-9-south-eastern-ontario
https://www.youtube.com/channel/UCqIXKI2_d61WGFVXilCSLeQ
https://www.instagram.com/rto9_on/


 

 

 

 

 

   

 

  

 

 

 

  

    

 

   

    

    

    

You are receiving this email because you previously subscribed to TourismTalk’s email newsletter. If you would 
like to unsubscribe and stop receiving these emails Unsubscribe 

RTO 9 South Eastern Ontario 829 Norwest Road Kingston, Ontario K7P 2N3 Canada 

   

 

https://ko278.infusionsoft.com/app/optOut/0/c154ab97a5c2f12c/4346500/0106a60e3615ab49

