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Tourism Sector
1,585 completed Surveys
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Tourism Sector: Count # %
Accommodations 356 22.46%

F&B Service 280 17.67%
Attractions 156 9.84%

Culture/Heritage 147 9.27%
Retail 97 6.12%

Recreation 93 5.87%
Tourism Operator 58 3.66%

Tour Operator 53 3.34%
DMO 52 3.28%

Meetings and Conventions 43 2.71%
Festivals/Events 36 2.27%

Sport 31 1.96%
RTO 17 1.07%
BIA 16 1.01%

Education 15 0.95%
Sector Association 15 0.95%

Transportation 14 0.88%
Municipal Government 10 0.63%

Agriculture 8 0.50%
Other 88 5.55%

Total 1,585 100.00%

Presenter
Presentation Notes
The ‘Other’ sectors are listed below:
Marina	6
Health care	5
Construction	4
Real Estate	4
Hair Salon and Spa	3
Service	3
Financial & Economic Development	2
Insurance Brokerage	2
Media	2
Nursery/Garden Centre	2
Beauty bar	1
Boat Dealership	1
boating	1
Charity	1
charity that hosts tourist events for fundraising	1
Church	1
Cinema and outdoor movies	1
Cloud software	1
Community	1
Community Support Service	1
content creator - tourism marketing	1
Crowne Corporation	1
Dog Grooming - Professional Services	1
Employment	1
farmers market	1
Fitness and wellness	1
garment and paper printing	1
Government (NCC) but also Attractions	1
industrial and commercial areas	1
International Symphony Orchestra and Symphony Singers	1
Internet service provider	1
IT - association management solutions	1
Jeweller	1
Laundry  and linen rentals	1
Magazine	1
Manufacturing	1
Marketing	1
	1
Party supplies and entertainment	1
Personal Training	1
printing Services	1
Private Club (includes Food & Beverage)	1
PRODUCTION SUPPLIER	1
Production/AV	1
Professional	1
promotional product supplier	1
Provincial Park	1
psychotherapy, coaching and training	1
public sector	1
Publish a travel magazine in SW Ontario	1
renovation, construction	1
Rental industry	1
retired	1
senior	1
seniors outing	1
Show Services / Rentals	1
Signage and marketing	1
Spa	1
Supplier	1
Tailor shop	1
Tourism marketing	1
Tourist Information Centre	1
Trade Show	1
Volunteer	1
Wedding Services	1
yoga and cycle studio	1




As of today, how has your tourism operation been impacted by 
COVID-19?
Scale 0 (no impact) to 10 (greatly impacted)

Scale
[8-10]
37%

Scale
[6-7]
15%

Scale
[4-5]
18%

Scale
[0-3]
30%

Scale %

10 19.43%
9 5.36%
8 12.11%
7 7.57%
6 7.26%
5 12.43%
4 5.24%
3 5.68%
2 6.18%
1 4.61%
0 14.13%

5.53 Average



Looking ahead over the next 3 months, how do you anticipate your 
business being impacted by COVID-19?
Scale 0 (no impact) to 10 (greatly impacted)

Scale %

10 32.45%
9 12.52%
8 17.90%
7 9.93%
6 5.63%
5 10.12%
4 3.10%
3 3.10%
2 1.96%
1 1.01%
0 2.28%

7.61 Average

Scale
[8-10]
63%

Scale
[6-7]
16%

Scale
[4-5]
13%

Scale
[0-3]
8%



Impact Today vs. Anticipated
Impact 3 Months
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0 2.28%

7.61 Average
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8 12.11%
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0 14.13%

5.53 Average



What has been the main impact to your tourism operation?

Slower sales 
compared to 

previous years
40%

Cancellations
40%

Rescheduling of 
Reservations

3%

Staffing Issues
3%

Supply chain interruptions
3%

Reduction in capital projects and/or expenditures
2%

Other
9%

Impact %

Slower sales 
compared to 

previous years
40.39%

Cancellations 39.61%
Rescheduling of 

Reservations 3.13%

Staffing Issues 2.93%
Supply chain 
interruptions 2.67%

Reduction in capital 
projects and/or 
expenditures

1.82%

Other 9.45%

Presenter
Presentation Notes
Other impacts listed below
Added responsibilities for data collection and extra meetings with emergency services
All of the above
ALL of the ABOVE
All of the above
All of the above
All of the above
All of the above
All of the Above
All of the above
All of the above
All of the above
All of the above and possible government forced closure
All of the above!
All of the above.
All the above.
attendance, volunteer participation to run the event, and performers willing to perform
Both slower reservations and cancellations
Cancellation of Outdoor Air Show
cancellations and not rebooking, 30% decrease over week to week in F&B
Cancellations, Rescheduling, slower sales
cancellations, slower reservations, less attendance, cancellation of events
Cancellations, Supply Chain interruptions,
Cancelled a special maple themed food tour for April. Regular food tour season was to begin May 1st. Will probably be postponed or the whole season cancelled.
Cancelled performances
Cancelled Trade show appearance, also preparing for slow down of sales, and staffing issue. Also, this question doesn't allow you to select more than one option :)
Cancelling Maple Festival for next 3 weeks
Cancelling of sports season- loss of revenue
Cancelling public programming, museum closed to public
changing demands for cleaning and operating, changing schedules for staff
closed due to staffing and people not wanting to be in a distillery/cider house
Closure by government
Closure of business
Complete closure due to public health rules on gatherings
Concern about staffing, loss of sales, rescheduling events. Nothing has happened as yet but I do believe it will.
Concerns by both performers and audience members about the gatherings we hold. We are under the 250 limit but are keeping a close eye on health unit announcements
Concerns of cancellation
Considering postponing 2 festivals that June and July
Currently closed, opening may 1st
customer concerns over planned events, staff concerns over payment if need time off
Delay in client's decision making due to economy concerns
disruption in delivering tourism products and events will likely be impacted
Event cancellations, lack of volunteers avoiding the public
Event cancellations, lack of volunteers avoiding the public
Event reschedule
expect less european reservations and cancellations of existing bookings
Expecting cancellation of Pride Parade June 27
Far less traffic. I’ve been in my space 12 years and monitor sales and traffic daily
Fear of economy for recreational purchases
fear of having to cancel or post pone our event
festival planning is difficult
fewer guests, lack of rapport, loss of revenue
fewer travelers
fewer visitors to our Research Centre
going to have staffing issues, may have to cancel the season or reschedule shorter season lost of profits.
Had to close dance studio
Having to cancel programs and events, especially fundraising events which we rely on for a large part of our revenue
Hesitation on attending trade shows
I publish Daytripping in SW Ontario. This may actually benefit my customers, depending on the severity, as people can still travel locally and within Ontario, there's not much else they can do, and gas prices are low. Much will depend on theatres, large gathering, etc.
If anything they may find they wish to use our product more to help them not having to travel (If they have not shut their budgets down)
Im not in the tourism realm
In ability to open our business for the season
Increase in business as people will stay local
Increase in sales
it is really hard to say at this point.  Our indoor season starts today so we were closed up to now and moving forward we may have issues with Staffing, Supply Chain and likely slower sales and reservations
It is too early to really tell. March Break is typically very busy but we don't know what to expect.
Lack of new revenue, along with a potential need to reumburse clients means potential bankruptcy within weeks.
lack of visitors interest in shopping
Less attendance equals less revenue
Less customer traffic and the threat of having to close
Less customers
Major Festival cancellation already, shops closing that may not be viable after this, greatly reduced revenue for our stakeholders directly impacting our organization
May effect opening, staffing and operations of the attraction.  and all other revenues and reservations accordingly.
Moving to online classes at school, no meetings, fewer opportunities for students etc.
Much less traffic and sales
Much slower sales in general, almost all reservations have been canceled
multiple of above - slower reservations, cancellations, rescheduling, staffing issues
My food tour season starts in May with sales beginning 2 weeks prior to opening. However I planned to do a special maple tour for April.  Will decide soon if it will be cancelled.
Nervous about large gatherings, workshops, available food and resources. all conversations stemming around COVID-19, asking for updates, what we think will happen, what will we do. I would say no tangible effect so far.
Nightlife Operations
no booking international acts
no impact
No one is coming in to our Gallery
No one will show up
No visitors and program/event cancellations
Not opened yet
Not opening for the summer season until it is clear if the government will force restaurants to be closed
Not opening to public
NOT TOURISM
Nothing yet, but there is the potential for cancellations of booked tours, or a reduction in attendance at our special events.
other businesses not wanting to advertise in our show program
Our cinema is temporarily closed
Our event is not until Jan 2021 but already uncertainty about what to expect, extra staff time needed to do contingency planning
Overall uncertainty and questions as to whether events will continue
people not coming into the office
Possible festival cancellation
Potential festival cancelation, slower sales, concern about volunteers' health, artist cancellations, etc.
Questions from staff
reduced reservations and getting cancellations heading into March break
Reduced traffic
Reduction in partnership revenues
required courses for staff being cancelled or pushed back
Rescheduling of the entire festival.
Rescheduling of tournaments
sales sowing , cancelled theatre shows in April at the Stratford Festival
Sales staffing issues cancellations
SHUTTING DOWN COMPANY FOR 3 WEEKS.
Slightly better then average sales, people wanting to stay more local.
Slower sales & Reservations, Cancellations & Reduction in capital projects, Staffing issues
Slower Sales and Cancellations
Slower Sales and Cancellations
Slower Sales and Cancellations
Slower sales and staffing and wages
SLOWER SALES, CANCELLATIONS, STAFFING ISSUES.
slower sales, staffing and supply
some operators are thinking of cancelling events but it seems to be a knee jerk reaction with no real plans to cancel
suspension of seasons
The ferry service will most likely be cancelled
The option here is "check all that apply" but I'm only permited to check one. I'd select "Slower sales; Cancellations; Rescheduling; Staffing Issues and Supply chain interuptions
The unknown
This survey does not let me pick multiple items but we have had slower sales/reservations, cancellations and rescheduling
too early, we don't open or a month
Too soon to tell as our season does not start till May but the supply chain has been interupted
too soon to tell if sales are affected but there is much talk of it and we anticipate some slowing of business.
Uncertainly amongest the public, resulting in slower sales, cacellations, event promoters uncertain on what to do with current events and even events held within the summer and fall.
Uncertainty about attendance to events (small events)
Uncertainty for planning events for spring
Unknown
Various - closing the Tourist Booth until May
Vendors cancelling, sponsorships pulling out , volunteers cancelling
visitor screening by appointment, material shortages, staffing
volunteers health potentially compromised
Was not able to select all that apply, slower sales, cancellations, rescheduling, product supply
We anticipate less people travelling to our area & doing spring repairs on their summer homes.
We anticipate the possibility of cancelling our annual September festival.
We are seasonal and do not open until May. At this time this is too difficult to predict. Perhaps circulate again once closer to the season opening.
We are sixty plus so have decided to close since we often have a few hundred people come through on the weekend.  We are open by appointment only at the moment.
We can't rehearse or put on shows under social distancing measures.
We cater to all the school boards in Eastern Ontario as our major revenue source.  That combined with the Provincial school strikes leaves me vulnerable in many regards.
We had to cancel an event
We have a senior clientele, and vendors and it will impact us on both ends of the spectrum
We opened Feburary 4th.
We will have people stop coming in for coffee soon. No impact yet
We won't know the answer to the above question until our season commences.
Weather
We're a public library so we are already seeing little traffic in here. No cancellations yet.




Impact Today vs. Anticipated impact 3 months by Sector
Scale 0 (no impact) to 10 (greatly impacted)
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Today's Impact (Average) Anticipated impact in 3 months (Average)

Sector:
Today's 
Impact 

(Average)

Anticipated 
impact in 3 

months 
(Average)

Accommodations 6.41 7.79
F&B Service 5.37 7.81
Attractions 5.61 7.87

Culture/Heritage 5.40 7.71
Retail 3.79 6.09

Recreation 4.38 6.84
Tourism Operator 3.38 6.29

Tour Operator 5.57 7.32
Destination Marketing 

Organizations 5.40 7.52

Meetings and 
Conventions 8.05 9.09

Festivals/Events 3.72 8.22
Sport 6.06 8.19

Regional Tourism 
Organizations 3.24 5.94

Business Improvement 
Areas 9.88 10.00

Education 6.87 8.73
Sector Association 6.00 7.87

Transportation 7.71 8.25

Municipal Government 5.80 8.10
Agriculture 7.25 8.63

Other 5.32 7.40
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Accommodations F&B Service Attractions Culture/Heritage Retail

What has been the main impact to your tourism operation by Sector?
(Accommodations, F&B Service, Attractions, Culture/Heritage, Retail)



Attractions Value 
# %

Slower sales 
compared to 
previous 
years

69 45.70%

Cancellations 60 39.74%
Other 15 9.93%
Supply chain 
interruptions

3 1.99%

Rescheduling 
of 
Reservations

3 1.99%

Reduction in 
capital 
projects 
and/or 
expenditures

1 0.66%

Accommodations Value 
# %

Cancellations 182 52.45%
Slower sales 
compared to 
previous years

132 38.04%

Other 15 4.32%
Rescheduling of 
Reservations 7 2.02%

Reduction in 
capital projects 
and/or 
expenditures

5 1.44%

Staffing Issues 3 0.86%
Supply chain 
interruptions 3 0.86%

F&B 
Service

Value 
# %

Slower sales 
compared to 
previous 
years

156 57.56%

Cancellations 63 23.25%
Other 21 7.75%
Staffing 
Issues 11 4.06%

Reduction in 
capital 
projects 
and/or 
expenditures

9 3.32%

Supply chain 
interruptions 8 2.95%

Rescheduling 
of 
Reservations

3 1.11%

Culture 
/Heritage

Value 
# %

Cancellations 59 41.84%
Slower sales 
compared to 
previous 
years

36 25.53%

Other 33 23.40%
Rescheduling 
of 
Reservations

6 4.26%

Staffing 
Issues 3 2.13%

Supply chain 
interruptions

3 2.13%

Reduction in 
capital 
projects 
and/or 
expenditures

1 0.71%

Retail Value 
# %

Slower sales 
compared to 
previous 
years

43 46.74%

Cancellations 22 23.91%
Other 8 8.70%
Staffing 
Issues 7 7.61%

Supply chain 
interruptions

6 6.52%

Rescheduling 
of 
Reservations

5 5.43%

Reduction in 
capital 
projects 
and/or 
expenditures

1 1.09%

What has been the main impact to your tourism operation by Sector?
(Accommodations, F&B Service, Attractions, Culture/Heritage, Retail)



What has been the main impact to your tourism operation by Sector?
(Recreation, Tourism Operator, Tour Operator, DMO, Meetings and Conventions)
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Recreation Tourism Operator Tour Operator

Destination 
Marketing 

Organizations

Meetings & Conventions



Recreation Value 
# %

Cancellations 38 43.18%
Slower sales 
compared to 
previous years

34 38.64%

Other 6 6.82%
Staffing Issues 5 5.68%
Reduction in 
capital projects 
and/or 
expenditures

2 2.27%

Supply chain 
interruptions 2 2.27%

Rescheduling of 
Reservations 1 1.14%

Tourism 
Operator

Value 
# %

Cancellations 25 46.30%
Slower sales 
compared to 
previous 
years

18 33.33%

Other 6 11.11%
Staffing 
Issues 2 3.70%

Rescheduling 
of 
Reservations

2 3.70%

Reduction in 
capital 
projects 
and/or 
expenditures

1 1.85%

Tour 
Operator

Value 
# %

Cancellations 21 40.38%
Slower sales 
compared to 
previous 
years

18 34.62%

Other 5 9.62%
Rescheduling 
of 
Reservations

4 7.69%

Reduction in 
capital 
projects 
and/or 
expenditures

2 3.85%

Staffing 
Issues 1 1.92%

Supply chain 
interruptions 1 1.92%

DMO Value 
# %

Cancellations 27 51.92
%

Slower sales 
compared to 
previous 
years

9 17.31
%

Other 6 11.54
%

Rescheduling 
of 
Reservations

5 9.62%

Staffing 
Issues 3 5.77%

Reduction in 
capital 
projects 
and/or 
expenditures

1 1.92%

Supply chain 
interruptions 1 1.92%

Meetings 
and 

Conventions

Value 
# %

Cancellations 35 81.40%
Other 3 6.98%
Rescheduling 
of 
Reservations

3 6.98%

Slower sales 
compared to 
previous 
years

2 4.65%

What has been the main impact to your tourism operation by Sector?
(Recreation, Tourism Operator, Tour Operator, DMO, Meetings and Conventions)
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Festivals/Events
Sport Regional Tourism 

Organizations

Business 
Improvement 

Areas

Education

What has been the main impact to your tourism operation by Sector?
(Festivals & Events, Sport, RTO, BIA, Education)



Festivals
& Events

Value 
# %

Slower sales 
compared to 
previous 
years

11 31.43%

Cancellation
s 10 28.57%

Reschedulin
g of 
Reservations

4 11.43%

Supply chain 
interruptions 4 11.43%

Staffing 
Issues 3 8.57%

Other 2 5.71%
Reduction in 
capital 
projects 
and/or 
expenditures

1 2.86%

Sport Value 
# %

Slower sales 
compared to 
previous 
years

13 41.94%

Cancellations 9 29.03%
Other 4 12.90%
Staffing 
Issues 4 12.90%

Rescheduling 
of 
Reservations

1 3.23%

Regional 
Tourism 

Organizations

Value 
# %

Slower sales 
compared to 
previous years

7 41.18%

Cancellations 6 35.29%
Other 1 5.88%
Reduction in 
capital projects 
and/or 
expenditures

1 5.88%

Rescheduling of 
Reservations 1 5.88%

Staffing Issues 1 5.88%

BIA Value 
# %

Cancellations 7 43.75%
Slower sales 
compared to 
previous 
years

5 31.25%

Other 2 12.50%
Staffing 
Issues 1 6.25%

Reduction in 
capital 
projects 
and/or 
expenditures

1 6.25%

Education Value 
# %

Cancellations 11 78.57%
Slower sales 
compared to 
previous 
years

2 14.29%

Other 1 7.14%

What has been the main impact to your tourism operation by Sector?
(Festivals & Events, Sport, RTO, BIA, Education)
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Sector 
Association

Transportation
Municipal 

Government

Agriculture
Other

What has been the main impact to your tourism operation by Sector?
(Sector Association, Transportation, Municipal Government, Agriculture, Other)



Sector 
Association

Value 
# %

Slower sales 
compared to 
previous years

8 53.33
%

Cancellations 2 13.33
%

Other 1 6.67
%

Reduction in 
capital projects 
and/or 
expenditures

1 6.67
%

Rescheduling of 
Reservations 1 6.67

%

Staffing Issues 1 6.67
%

Supply chain 
interruptions 1 6.67

%

TransportationValue 
# %

Cancellations 8 61.54%
Slower sales 
compared to 
previous years

3 23.08%

Other 2 15.38%

Municipal 
Government

Value 
# %

Slower sales 
compared to 
previous 
years

7 70.00%

Cancellations 2 20.00%
Other 1 10.00%

Agriculture Value 
# %

Cancellations 3 37.50%
Other 2 25.00%
Slower sales 
compared to 
previous 
years

2 25.00%

Supply chain 
interruptions 1 12.50%

Other Value 
# %

Slower sales 
compared to 
previous 
years

45 52.94%

Cancellations 18 21.18%
Other 11 12.94%
Supply chain 
interruptions 8 9.41%

Rescheduling 
of 
Reservations

2 2.35%

Reduction in 
capital 
projects 
and/or 
expenditures

1 1.18%

What has been the main impact to your tourism operation by Sector?
(Sector Association, Transportation, Municipal Government, Agriculture, Other)
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